Resume
  JAYA SAWHNEY
· Contact Number:  +91 9910446868

· E-mail                   : Jaya.hfs@gmail.com
EXPERIENCE SUMMARY
· Competent & result oriented professional with 13+ years of extensive work experience
· Major exposure into Online Marketing/Display Advertisement/Social media marketing/Mobile marketing/Email marketing/ Affiliate marketing/ Remarketing/Marketing communication/New Product launches/ Analytics/Client servicing/ Sales Support/ Data Analysis across various industries like Dotcom, Media, Manufacturing, Real Estate & Telecom
· Brand Marketing experience, Performance marketing experience, Category management experience, 360 degree marketing experience. Have effectively managed marketing budgets upto 15 crores per annum.
WORK EXPERIENCE
Company: Publicis Groupe (Zenith Optimedia)                                        -                    Duration: Sep 2020 till date
Designation: Director - Digital Media
Key Responsibilities:
· Lead digital media strategy across multiple brands within Glaxosmithkline, Luxottica and Aviva with respect to branding and performance campaigns
· Collaborate with brand teams to create annual media approach in alignment with respective business goals
· Identify opportunities for innovations across digital domain for the business goals of brands
· Research new platforms, technologies across digital domains and initiate test approach for suitable brands
· Monitor campaigns progress and reporting across all digital campaigns
· Periodic review and data analysis to identify actionable insights for the brands for increasing the marketing ROI

· Lead a team of digital specialists across search, display, social, programmatic and keep them aligned with overall brand goals
· Guide platform specialists on campaign optimizations across brands
· Liaison with multiple specialist teams like E-comm, Content, etc to co-create a digital strategy and align with the business goals

· Oversee timely and accurate implementation of marketing plans across domains
· Ensure efforts towards turning the planned goals into actuals

· Ensure team’s satisfaction and motivation to perform to the best of their abilities
___________________________________________________________________________________
Previous Work Experience
Company: Times of India Group (Magicbricks.com)                                                  Duration: Feb 2011 till Sep 2020
Designation: Digital Marketing Manager

Key Responsibilities:-
	· Developing branding and performance plans across digital media platforms for various business goals including brand awareness, traffic, reach, lead generation, customer acquisition, engagement and more.

	· Spearheading new digital media strategies and plans for search, social media, display, remarketing, content marketing, affiliates, email marketing, video marketing etc.

	· Experimenting with New ideas and innovations, AB Testing latest technologies/features, landing page optimizations, regular data analysis and deriving useful insights to deliver best business ROI

	· Frequent data analysis and identifying useful insights to increase business ROI

	· Inter-departmental strategies for promoting individual offerings and new products of business

	· Guiding the creation and refinement of the creative, ad copies and landing pages for all digital media

	· Managing execution of the digital marketing plans across various channels in-house as well as in coordination with external partners

	· Directly managing the paid promotions on Facebook, Instagram, Google Search, Google Display, Twitter, LinkedIn, Instagram

	· Regular tracking and optimizing the campaign performance across all platforms
· Experience using analytical tools like Google Analytics, FB analytics, Twitter Analytics, Hootsuite, TweetDeck, BrandWatch, Social Mention, Similar Web, Comscore.


Company: DesignEdge                                                                                 Duration: Nov 2009 to Jan 2011
Key Responsibilities: Client Lead
Company: H&FS India Pvt Ltd                                                                    Duration:  Aug 2006 to Oct 2009
Key Responsibilities: Operations Manager

Company: Bharti Airtel Ltd                                                                          Duration: Oct 2004 to Aug 2006
Key Responsibilities: Corporate Sales & Operations Support
_______________________________________________________________________________
EDUCATIONAL QUALIFICATIONS 
· Certification in Strategic Digital Marketing and Analytics from IIM, Rohtak

· Post Graduate Diploma in Business Management from JIMS, Rank 3 in the batch.

· Graduation in Commerce from Delhi University in 2006.

· Passed Senior Secondary examination (CBSE) with 82% agg. and distinction in all subjects.

· Passed Secondary School examination from CBSE Board with 75% agg.
ACHIEVEMENTS & AWARDS
· Hon’ble Chairman’s award in Times Internet Ltd. for outstanding marketing campaign
· Prominent Performer awards in Times Internet Ltd. for consistent performance
· Long Service award in Times Internet Ltd. for dedicating 10+ years to the organisation

· Best performer Award in Bharti Airtel Ltd. for outstanding performance
· 3rd Rank in PGDBM batch 2006-09

· Multiple awards & certifications for merit in academics, sports and curricular activities in school.
___________________________________________________________________________________
