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Address: #206, Raghav Enclave, 29 C Cross, Kaggadasapura, Bangalore- 560093, India

Overall 15 years of experience in the field of Market Research and Consumer Insights having worked across Global Markets like Europe (France, England, Netherlands), Africa (Nigeria, Zambia) and APAC (UAE, Malaysia, Philippines)
Presently employed with TVS Motor Pvt Ltd as Market Research Specialist (Asst General Manager) since April 2018 (Responsible to Lead the Market Research Program for TVS Motor India)
Prior experience: Close to 12 Years of Market Research Experience both in agency as well as client side in the field of Quantitative as well as Qualitative Research
· Associate Director in Ipsos (July 2017-Jan 2018)
· Senior Manager Consumer Insights in ABInBev (July 2015 – June 2017)
· Group Project Director in TNS RI International (Mar 2014 – July 2015)
· Senior Project Director in TNS RI International (Jan 2013 – Mar 2014)
· Project Director in TNS RI International (June 2011 – Dec 2012)
· Associate Project Director in TNS RI International (March 2010 – May 2011)
· Senior Research Executive in Nielsen (May 2008- March 2010)
· Research Executive in Nielsen (May 2006 – May 2008)
 (Market Research   (Data Analysis ( Strategic Planning   ( Consumer Insights 
( Pricing Research ( Industry Trend Analysis ( Brand Positioning 
( In Market Performance Tracking    (Product Design and Launch  (Ethnography
(DI/FGD

Career Highlights
TVS Motor

· Proactively helping TVS Motor Company better integrate with the changing market environment and establish consumer need based segments to create meaningfully differentiated brand portfolio and thereby gain market share and profit. Responsible for understanding and evaluating consumer market sentiments towards Electric 2wheelers and accordingly supporting brand team in product positioning platforms
· Key deliverables 

· Provide better understanding of consumer needs/segments & requirements

· Help develop and establish stronger brands 

· Monitor market trends and brand performance 

· Devise segment basis strategy for brand team through market understand 
· Responsible for suggesting Holistic Research Approach with end to end management of the research processes

· Identify research needs for various divisions within the organisation, commissioning research partners and integrating findings across the organization

· Liaison with Research Agencies, ensuring proper implementation of the projects in terms of Information Captured, Quality Checks, and Analysis etc.  

· Ensuring that the research findings  are action-oriented recommendations to help undertake strategic decisions and achieve business objectives

· Ensuring timely completion of projects 

· Handle various types of projects

· Understanding consumer needs/ segments, profile, buying behaviour, trends and requirements 

· Determining market potential 

· Brand position & potential assessments

· Evaluating new Product Concepts/ Product Testing

· Assessing new communication concepts

· Price Assessment

· Distribution & Trade performance assessment

· Devise Dealer Pitch Reports basis consumer need journey and behaviour 

· Monitoring brand performance(profile, portfolio, brand equity, brand usage and service) 

· Involved in secondary research, to enhance primary research findings and to generate valuable insights

· Study and analysis of market trend at a quarterly or monthly basis to provide market and consumer insights

· Focal point of contact for marketing team and top management - provide inputs in terms of evolving and new methods of research and its integration to Auto Industry 

Ipsos

· Head of business for South India 
· Was heading the Brand and Communication vertical for Ipsos
· In 6 months have generated new business worth $ 1,70,000 
· First in the country to execute Ipsos specialized communication tool ASI Connect 
ABInBev
· Key contact person acting as a bridge between Internal Marketing Team and External Agencies – identifying research requirements for brand team and initiating research studies 
· Closely worked with Sales and Strategy Building Team - help them understand market barriers to growth from a consumer view point (integrating Consumer Track and Nielsen Retail data) and draw actionable insights accordingly
· Automated Brand Track findings for SabMiller – making Track more efficient and error free: ensured quality/ data checks at different levels, reduced length of questionnaire and standardized Reporting Charts
· Initiated strategic level projects for Knock Out which helped understand the loss of brand share (masculinity research study, market barriers data, brand narrative exercise)– led to brand share stabilising and regaining its lost ground 
· Singlehandedly designed Store Level Inspection Exercise (check SLA and dealer satisfaction) and identified key improvement domains 
· Undertook Foster’s Pack Change Study- quick completion of research in flat two weeks’ period helped brand team take major timely strategic decisions 

· Handled multiple studies for Knock Out and Foster’s - Communication Testing, Product and Pack Testing

TNS, Nielsen

· Handled Domestic Business as well as Headed International Division of TNS RI International since Feb 2014 (~ 6.5 Cr INR Business)
· Awarded Best Team Leader in 2013
· Trusted Advisor member of TNS RI International

· Practice Area (Stake Holder Management Studies and Brand and Communication) Champion of TNS South India

· Instrumental in developing additional/new 4 Million ad hoc business within 1 year of joining TNS RI International

· Conducted training sessions for junior researchers on various research techniques and models

· Received Nielsen Junior Team Award for the calendar year 2007 and 2008

Education Qualification

· MBA in Marketing and IT from IFIM, Bangalore (2004-2006) (CGPA: 7.2/10)
· BE in Mechanical from VIT, Vellore (1998-2002) (Aggregate: 73.2%)
Personal Details

· DOB: 10th May 1979

· Gender: Male

· Passport: J6833220

· Nationality: Indian

· Interests: Trekking and Travelling
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