DEEPAK ANAND JHA
Contact:+91-7320921122
E-Mail:deepak.punekar@gmail.com

Competent professional targeting challenging opportunities in Strategic Planning / Sales & Marketing / Business Development with a leading organization of repute
PROFILE SUMMARY
· A focused professional with nearly 9 years of experience in Sales & Marketing, Business Development and Client Relationship Management and Franchisee appointment. 
· Skilled in expanding the market, building brand, generating new business and targeting the potential customers

· Apply the business strategy at Area level to achieve sell -in and sell-out targets.
· Leveraged skills in expanding market share, implementing innovative promotional activities, generating new business and targeting potential customers

· Hands-on experience in retail sales & operations of Home Storage, Furniture and Modular Kitchen through exclusive company and dealer showrooms

· Proven capabilities in identifying prospective consumer segments, growing with channel partners in an efficient manner and ensuring channel operational excellence

· Expertise in establishing best practices in Retail Operations & Marketing and innovative outdoor promotions to capture desired market share.
· An effective communicator with excellent presentation skills and capabilities in forging business partnerships with dealers & channel partners
· Ensuring high level of customer satisfaction -CSAT score.
SKILL SET

- Sales & Marketing



- Business Development


- Retail Store Operations
- Product Launch & Promotions 


- Dealer/ Channel Management 

- Market Analysis Penetration
-Client Relationship Management 

- Team Management


- Training

ORGANIZATIONAL EXPERIENCE

Since June,18: Royal Enfield Accessories(Accessories) as Deputy Manager (Retail & Distribution)

 Sep’11 – June’18: Godrej Interio as Deputy Manager - B2C Ranchi (Retail & Distribution)

Oct’09 – Sep’11: Tata Teleservice Ltd., Jamshedpur as Channel Sales Manager - Retail
Role in Royal Enfield 
Gear Product- Helmets, Riding and Lifestyle Jackets, Trousers, Windcheater, T-shirts, Riding boots, Bag packs
Motorcycle accessories- Engine guard, Bike cover, seat cover, Handle bars, Silencer, Alloy wheels, 3D Seats. 

· Achievement of sales target month-on-month basis as per the Annual Business Plan. 
· Ensure business growth of dealer as per plan and ensure profitability of all stores. 
· Relationship management with dealer principal and team at stores. 
· Improve customer experience who visit showroom . 
· Ensure 100% soft skill and product selling Training for executives of all stores. 

· Support the modernization of point of sale through proper Visual merchandising of goods in store. 

·  Work closely with Regional team and product team at HO to discuss changing trends in market and material availability.
· Act as a motivator to the sales team by Conducting training to perform better by designing incentive schemes and training on soft skills on quarterly basis
· Track the sale of stores on daily basis.
· Maintain ideal stock density on fixtures and ensure basic hygiene of store is maintained. 

· SMS Campaign conduction during New arrivals and EOSS  at all stores to increase footfalls. 
· Material forecasting of accessories as per seasonality of bike sales . 
· Conduct ride campaign for Interceptor/GT customers and engage them to book accessories with Bike. 

· Regular audit of stock at stores to ensure physical stock is same as system stock.

· Ensure delightful experience of customer and generate leads for future reference.
· Ensure qualify leads are being followed up by store executive resulting in conversion.
· Material forecasting for territory on monthly basis.

· Conducting Trade show for channel partners to showcase new product introduction and Live booking. 

· Coordinating with HO for timely complain resolution and release of dealer payouts . 

· Conduct exclusive Local marketing activities to increase footfall and profitability of dealers. 

Role in Godrej Interio
· Administering planning and execution of promotional activities in region including showroom promotion by Hoardings, Newspaper, Road Shows, Press Release, Lamp Posts, Gift Cards, SMS Campaign and promotion by Local Electronic Media
· Monitoring current showroom network and identifying opportunities for network expansion.
· Managing entire operations of exclusive outlet across territory including display of new product introduction, high standard of visual representation at store, variety of product display at counter, track sale from outlets on daily basis, availability of catalogues and product leaflet

· Maintaining high customer satisfaction index by providing best service to customer
· Corresponding with HO to ensure availability of right stock at godown by stock forecasting as per plan

· Conducting training and motivating sales team to perform better by designing incentive schemes and training on soft skills on quarterly basis

· Coordinating with:
· Mall Developers /Shopping Complex /Multiplex for branding of Godrej Interio

· Head Office for budget allocation and design layout of various promotional activities and branding activities to be conducted in the region on quarterly basis
· Preparing and presenting weekly report to management (HO) on performance of business in the territory and plan of action for the next week

· Adhering to timely placement of stock and pay-out release of dealers on time

· Introducing energy through regular meets and elaborating incentive schemes to channel partners

Highlights
· Successfully received:

· Acknowledgment for the work done by being invited for “Dinner with CEO” in 2012-13 and 2013-14

· Godrej Interio SAMMAN for business development in 2014-15

· Star of the Month award at Tata Teleservices in June 2011

· Merit of achieving the sales target of the exclusive showrooms (EBO) on monthly and yearly basis

· Actively participated in:

· Annual Business Plan Contest conducted by Godrej Interio-LAQSHYA in 2013-14 and 2014-15

· Annual Quiz Contest organized by Godrej & Boyce Manufacturing Co. Ltd. in 2014

· Godrej Interio annual business plan contest “LAQSHYA”

· Organized a market research on Topic ‘Awareness among Mobile Phone Users on 3G Technology’ at Bokaro Steel City, Jharkhand on 30thDecember in 2010

· Augmented / ramped up business by 50% through channel expansion. 

ACADEMIC DETAILS

	Qualification
	Institute
	Passing out Year
	Percentage

	PGDM
	International school of Business & Media,Pune
	2009
	71

	BSC 
	College of Agriculture,Pune
	2007
	78

	12th (Jharkhand board)
	St. Xaviers college, Ranchi
	2002
	63

	10th(ICSE)
	de Nobili school, Chandrapura
	2000
	82


SUMMER TRAINING
Title: 
Study of Supply Chain and the Pricing Strategy of Different Retail Chains in Perishable Food Sector in Delhi

Company

Third Eyesight, Gurgaon

Period:


Apr’07 – Jun’07

ACADEMIC PROJECT

Title:  
Creating Awareness among Farmers Regarding Agricultural Development and their Social Well Being
Period:


Jun’06 – Dec’06

OTHER ASSIGNMENT

· Rendered services as a Research Associate at National School of Banking(NSB) for 7 months in Pune

EXTRACURRICULUR ACTIVITIES

· Actively participated in:

· Model United Nation Assembly(MUNA) conducted by Rotary club, Pune in February ’08

· KISAN Agriculture Exhibition conducted at College of Agriculture, Pune in ‘06

· Fund collection program of Help age India at school level

· Served as member of Souvenir Team HR SHARE'07 and Hospitality team CRESCENDO’07 conducted by ISB&M, Pune

IT SKILLS

· MS Office and Internet Applications

PERSONAL DETAILS

Date of Birth:

15thAugust 1984

Address:

Ranchi, Jharkhand. 

Languages Known:
English, Hindi, Marathi, Assamese and Bengali
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