Creating and
Managing
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Grow your Google
business with
Google Ads

Get in front of customers when they're searching
for businesses like yours on Google Search and
Maps. Only pay for results, like clicks to your website
or calls to your business, Local bakery, serving up fresh cakes made

daily and delicious desserts / \
g Call for sign up help v

« Start a new acccunt

(=

Kabir's Bakery
example-business.com

Call tc get set up by a Geegle Ads specialist « Create yourfirst campaign

L 1800-200-4011%

Mon-Frijg:30am-6:30pm IST  Getengeing support for new

acceunts in the first 3 menths

L 1800-200-4011* /

Mon=Fri 9:30am-6:30pm IST
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Explore these options

Grow your Google
business with
Google Ads

Get in front of customers when they're searching
for businesses like yours on Google Search and
Maps. Only pay for results, like clicks to your website

or calls to your business, Local bakery, serving up fresh cakes made

daily and delicious desserts / \
g Call for sign up help v

« Start a new acccunt

(=

Kabir's Bakery
example-business.com

Call to qet set up by a Geegle Ads specialist « Create yourfirst campaign

L 1800-200-4011%

Mon-Frijg:30am-6:30pm IST  Getengeing support for new

acceunts in the first 3 menths

L 1800-200-4011* /

Mon-Fri 9:30am-6:30pm IST




Google
Sign in

Cantinuse ta Gaagle Ads

Email or phone ]

Forgot email?

Login with your credentials.

Not vyour computer? Use Guest miode 1o sign in privatelhy.
Learn more

Create account

English (United Kingdom) - Help FPrivacy Terms



Goaogle
Sign in
Cantinue ta Gaagle Ads
Email ar phane

Forgot email?

Not yvour computer? Use Guest mode to sign in privatelhy
Learn more

Create asccount Next

English (United Kingdom) Help Frivacy Terms



Gooaogle
Sign 1IN
Cantinus ta Gaagle Ads

Ernmail aor phans

Forgot email?z?

Not vour computer? Use Guest miode to sign in privatelby
Learn more

For myselt

To manage my business

English (United Kingdom) Help Frivacy Terms



Google

Create your Google Account

Cantinue ta Gaoagle Ads

First name Last name

Your email address

You'll need to confirm that this email belongs to you.
Create a Gmail account instead e a

L 3
Password Cconfirm N

One account. All of Google

Use 2 or more characters with a mix of letters, numbers & working for VoLl

symbols

Sign in instead




Google

Create your Google Account

Cantinue ta Gaagle Ads

First name Last name
Deal Geeks

Your email address

iiftkolkatal 71 e@gmail.com

You'll need to confirm that this email belongs to you.

Create a Gmail account instead

Fassword Confirm

class!@#S class!@#S S

Use 8 or more characters with a mix of letters, numbers &
symbols

Sign in instead ﬁ

° =

One account. All of Google
working for you.



4 Google Ads | Newcampaign

Whats your main aavertising goal?

Ade thatfocus on a pecic goal help you getthereeubsthatyou want

Explore these options " Get more calls A

M Get more visits to your physical location y

—} B Get more website sales or sign-ups 2

Experienced with Google Ade?




4 Google Ads | Newcampaign

What's your main advertising goal?

Adethatfocue on 2 epecific goal help you gettheresukhts that you want

% Get more calls v
M Get more visits to your physical location v
BN Get more website sales or sign-ups A

Chooezthie goal if:
v Most of your businees isconducted online

v Youwantcustomersto completea tackablesction (such a2 a purchass or sign-up) on your website

PICK GOAL

Experienced with Google Ads?



4 Google Ads = Newcampaign

0 Your business & audience Q Your ad Q Budget and review o Set up billing

Describe your business

Thie info will be used to createan ad thatreaches theright customers

4 _ N\
Business name

Online Shopping

< > 157120

Business website

wrarw.dealgeeks.com|

N




4 Google Ads

New campaign

ﬂ Your businass & audiance

e Your ad

e Budget and review

o Set up billing

Where are your customers?

Find new customars in the areas that you sarve

Potential audience size

-f_:g:) Setup aradiussround yvour business f_ﬂ Set up specificareas

ew 232,837,043

Whera do you want your ad to appeaar?

Gurgaon ©0  Noida ©¢  NewDelhi ©

Ko %

+ Add location [eity, state or country)

L people per month

Thie iz an estimate of how many
people s=arch on Googlein your
s=kected locatione. Audience sze
doesn'taffect your cost.

382 - Sl E U - Garh
Sampla Muktesh,
HIGAT Hapur ~ neehy
Ber Bahadurgarh BIgs
M, ,m,?z Ghaziabad
khi Dadr Jhajjar Ha
] 1a fquE
aeell 28 AR
Zrzd)
) 334
Farukh Naga
T TR Bulandshahr  Jahangi
LGEAL e
Kanina s2 Pataudl
= g Shi +
) 5 Chhainsza Khuria
915 g
) Bhiwadi 5 : —
Rewarn Yo
@rét Palwal 4
B Mapda1a2019 Gaagle Termszafls= Repar 3 maperrar

2



4

o Your businass & audience

Google Ads

New campaign

@ voura

e Budget and review 0 Set up billing

Where are your customers?

Find new customars in the areas that you sarve ¢ . ?
Potaential audiance size

.::g{:- Set up aradiusaround your business tﬂ Set up specificareas

ee 6,152,693

people per month

What's your businass addrass? This iz an estimate of how many

peoplks=arch on Googlke in your
s=kected locatinne. Audience sze
doesn'taffect vour cost.

Q IIFT Academic Block, NRPC Colony, Block B, Qutah Institutional Area, New Delhi, Delhi, India ) 4

IIFT Academic Block, NRPC Colony, Block B, Qutab Institutional Area, New Delhi, Delhi, India

9 km
. 635
Ingira Gandhi
Infernational
Airport
harkhari oA "'.'M,::».m
Nahar Fgetg
g f) Ape o g vm.‘l
Noida
t MOMAN £ +
Na COOPRRATIVE
< E R
CLF PRASE 2 188A ‘W‘J-":Y‘k'lit..lAI[
DLF &% :’_\\/ ahon 2 2=
hankot r' - : ‘”ﬂ‘:
[ a ",:,}':
Gurugram | 1 %

% % Mapdxa®2019 Gaagle Termzaf Us= Repar 3 maperrar

s | o




4 Google Ads = Newcampaign

0 Your businass & audience e Your ad e Budget and review o Set up billing

Define your product or service

Which language do you want to advertise in? . . .
guag L Potantial audiance size

Englich « ee 30,294,342

i w peoplke per month
What is your business catagony? Thie is an estimate of how many
people s=arch on Googlke in your
Domain Purchass s=lected lncatione. Audiencz size
doesn'taffect vour cost.

Registet Domain

Domain

Purchas= Website Domain

Buying 2 Domain

® O O 00O

onlineshopping| p 4
Online Shopping . .
What ant to promotea in this ad?
well: Online Shopping Sites erme on Google
Online Shopping Shoes v

[Dnline Shopping Offers

A0 Online Shopping for Women

Online Shopping for Kids

E Online Shopping Sites for Clothes
Online Shopping Offers Today

Electronics store Need halp?
. . : Callfor freead s=t-up helpat 1200-200-4228
Children's Clothing Store 9.30a.m. to 6.20 p.m. IST, Mon-Fri

More help options




4 Google Ads | Newcampaign

€ Your business & audience © vourad © Budget and review @O s<tup billing

Define your product or service

Which language do you want to advertise in?
Potantial audience size

Englich +
»¢ 31,008
ol peoplk per month
What is your business category? i i kit G R e
peoplke e=arch for business=e like
: . youre in your szkected locations
[OnllneShnpplng Offers] X Audience sze doesn'taffect your

cost

What specific produets or services do you want to promote in this ad?

We'llshow your ad to people s=arching for simiker terms on Google

— X

+ ADD ANOTHER

Suggested for you

C-l- onlineehopping sihes) (-l- deals nnline) C-i- online nf'fers) ('l' today online nf‘Fers)

C'i- onlineshopping nffeatnday) (-l- online shopping deals) (4- diacnuntnnlineshnpping)

K(-i' shopping nffers) /




4 Google Ads | Newcampaign

° Your businass & audiance

e Yeour ad

e Budget and review o Set up billing

Define your product or service
Which language do you want to adveartise in?

English +
What is your businass catagony?
Online Shopping Offers

What specific products or services do you want to premaote in this ad?

We'llehow yourad to people s=arching for simikr termes on Google

shopping offers
onlineshopping offers today
onlineshopping sites

online offers
onlineshopping deals
discount online shopping
today online offers

deals online

+ ADD ANOTHER

X X X X X X X X

Potantial audiancea size

se 101,358

people per month

This iz an estimate of how many
people s=arch for businessse like
vours in your s=2lected locations
Audience sze doesn'taffect vour
coet. '




Google Ads | New campaign

€ Your business & audience © Yourad € Budget and review © setupbiling

Let's write your ad

Highlight the products and services you offer, and what makes your business unique

Get tips and view sample ads v

Your ad preview

Domains Com Sale | Domains Com Sale

Headline 2 [Ad) http://www.dealgeeks.com~
Domains Com Sale Customer Focused - Distinguished Reasonable Prices. Call
& /20 Now

escription
Il it ) Q SEE HOW YOUR AD WILL APPEAR
Customer Focused - Distinguished Reasonable Prices. Call Now

6

WRITE ANOTHER AD

Clicks on your ad go to

http:/fwww.dealgeeks.com -



c Your business & audience —— e Yourad — e Budget and review — o Set up billing

Let's write your ad

Highlight the products and services you offer, and what makes your business unique

Get tips and view sample ads

Your Business Name | Great service
guaranteed

< http://example.com~
Open 24 hours a day. Call now and get 20% off.

/ Ad #1 \

Headline 1

Mobile Offers - Upto 80% off

Headlire 2
< Limvted time Offer

Unique product or service

Highlight what makes your business, product, or offer unique

o Free shipping? Large selection? Tell people!

» Highlignt features or areas that make your business stand out
from the competition.

Your ad preview

[
"
oy

Mobile Offers - Upto 80% off | Limited time
Offer
http://www.dealgeeks.com~

. Easy Return - Distinguished Reasonable Prices. Call Now

Cescrigtion
VILL APP
Ezsy Return - Distinguisned Reasonabie Prices. Call Now Q SEEHOW YOURAD WILL APPEAR
WRITE ANOTHER AD
Clicks on your ad go to
http://www.dealgeeks.com - ‘—

oor | e



4 Google Ads | New campaign

o Your business & audience e Your ad e Budget and review o Set up billing

Let's write your ad

Highlight the products and services you offer, and what makes your business unique

Gettips and view sample ads

P
. 2 Unique product or service
Your Business Name | Great service > -
uaranteed Highlight what makes your business, product, or offer unigue
< 9 ; » Free shipping? Large selsction? Tell people! 5
http://example.com~ « Highlignt features or areas that make your business stand out
Open 24 hours a day. Call now and get 20% off. from the competition.
Ad #1
Mobile Offers - Upto 80% off Wy prwitan
i Mobile Offers - Upto 80% off | Limited time
~eadlire 2 Offer
Limitad time Cffer http://www.dealgeeks.com/offers~
<3/ an Easy Return - Distinguished Reasonable Prices. Call Now
R SEE HOW YOUR AD WILL APPEAR
Easy Return - Distinguisned Rezsonzdls Prices. Call Now = ;

Onfne Shopping

http://wwwi.dealgeeks.com B

http://weww.dealgeeks.com/offers|

Bl ——



4 Google Ads | New campaign

Q Your business & audience Q Your ad 0 Budget and review o Set up billing

Set your budget

£~-(41118 pdag

average

#12,500.00 monthly maximum

¢
Typical competior budget range
How your budget works
What you pay for How much it costs If you change your mind
Pay only when people click your Costs vary for each click butyou  Try running your ad but no need
&d or call your business. won' spend more than your to commit. Change your budget
monthly budget. or cancel your ad at anytime.

Bl

Estimated performance &

@ 18.744- 31249 impressions

[ 1,743 - 2,909 clicks

and bivinat
3 /




Q Your business & audience - Q Yourad — 0 Budget and review —— 0 Set up billing

Review your campaign settings

Campaign name  Mobile Offers - Upto 80% off

Estimated performance (9)

© 18,744 - 31,249 impressions per month

$ 1,745-2,909 clicks per month

Campaign goal Your ad

= Take an action on your website Mobile Offers - Upto 80% off | Limited time Offer
www.dealgeeks.comv

Easy Return - Distinguished Reasonable Prices. Call Now




Locations

Show ad to pecple interested in your precducts or services, in New Delhi,
Gurgacn and Noida.

21V G o k) Mor
o ol -
- . New Delhi
0o — =% oGhaziabad s::
' = Bulandshahr _—
FAZAUER
o
;:r!';‘m "f;,‘ ] S -
°  Namaul —-e s Product or service
=i ’l“n{."”* N S s Map data 22019 Google Terms of Use Report a mep error i et ol
Online Shopping Offers
EDIT
Your products or services
deals online. online offers, online shopping dezls, online shopping sites,
discount online shopping. shopping offers, online shopping offers today,
today online offers
Budget

41 1.71 8 saiysverage
< 1.2,500.00) ooy marsam

EDIT

EDIT




& Yourbusinessand audience ———— @ Yourad —— @) Budgetandreview —— @) Setupbilling

Confirm payment info

O

C)

-

Billing country

lndia -
Time zone
(GMT+05:30) India Time -~

Time zone applies to your entire account and cannot be changed later.
Introductory offer

Promotional code APPLY

D Send me performance tips, promotional offers, surveys, and invitations to try new features

Customer info

e

Accounttype @

Business

Tax information

Tax status:Business

Name and address ®



4 Google Ads | Start reaching more people

@ Your business and audience & vourad & Budget and review @) set up billing

Confirm payment info

[l Billing country

India -
@ Time zone
(GMT+05:30) India Time -
Time zone applies to your entire account and cannot be changed later.
@ Introductory offer
Promotional code APPLY
Send me performance tips, promotional offers, surveys, and invitations to try new features
Customer info
/ € Accounttype @ \
Individual
BY Taxinformation
Tax status
k Unregistered individual / -

PAN (optional)



Name and address (@)

Name

Deal Geeks

Address line 1

HFT

Address line 2

Qutab Institutional Area

Ci’.'_\'
New Delhi

Postal code

110016

State
Delhi

Phone number (optional)



How you pay
G Automatic payments -

You pay for this service only after you accrue costs, via an automatic charge when you reach your billing
threshold or 30 days after your last automatic payment, whichever comes first.

Payment method ()

H Card details 47

j | agree 1o the Google Ads terms and conditions.

The personal information you provide here will be added to your payments profile. It will be stored securely and
treated in accordance with the Google Privacy Policy




608-210-7444

\ Google Ads Start reaching mare people 0 Qeslgeekeeds@mail com ‘

Congrats! You'e all done.

Wel review your campaign, usually within an hor.
After s approved, you can edit your campaign and check its progress

EXPLORE YOUR CAMPAIGN 47

Resources
/| Download the mobile app @ Learn more Contact us
Manage ads while you'e on the go Gt anawers to your questions Monday - Friday: 9 AMto 9 PM

Android app | 08 app Visit the Help center 1-866-246:6453



- Al campaigna )
= 4 Google AdS | yepiefes- oo o

o8 llcampsigns : Alltime Apr26- 27,2019

Enabled and Paused
kil Offrs Upto B0 Mobile Offers - Upto 80% off Ad preview :

of
Campaign for Onlie Shoppi
-ampal.g‘n iy .o?p,mg“ Mobile Offers - Upto 80% off | Limited time

Rwo;ed C‘ampa‘gwls aye In‘ckj?-l ".‘r‘:"'l‘ l. ‘j.'l:"\:‘l:' I.“:“:l;;f .-:':".‘h | 5:{' :1:\’: I:':- ..‘..f. 'ri':.: .,’S": : | ‘5 :‘:‘. :‘:":‘ Offer

Wi Gealgeeks com

Campaign goal
Easy Retum - Distinguished Reasonable Prices. Call Now

ake an action on your wepsne

@ e - (O ScHEOULING: ANVTIE || EDIT



All campaigns >
4 Google Ads | wobie offers-Upto 80% of

&lltime Apr26 - 27,2019

w

nabled and Paused

VA  Mobile Offers - Upto 80%

Impressions @
off

0

amoved campaigns are hidden

Clicks @

0

Apr 26,2019
Your ad was viewed on

Devices

@ Smartphones
@ Tablets

Computers

Google Sources
 Google Search
Google Partner Sites

Other Sources

Amount spent

30.00

Apr 27,2019 Apr 26,2019
Your ad was clicked on

Devices
@ Smartphones

® Tablets

Computers

Google Sources
@ Google Search
Google Partner Sites

Other Sources

Aor 27,2019 Apr 26,2019
Your budget was spent on

Devices
@ Smartphones

® Tablets

Computers

Google Sources
@ Google Search
Google Partner Sites

Other Sources



= 4 Google Ads

All campaigns

Enabled and Paused

Mobile Offers - Upto 80%
off

Removed campaigns are hidden

All campaigns >

Mobile Offers - Upto 80% off

Search Phrases @

0 Tota

MANAGE ALL

No ad activity yet

Google Analytics

Track customer actions on your website

LEARN MORE

time Apr26 - 27,2019

v



= 4 Google Ads

All campaigns

All campaigns >
Mobile Offers - Upto 80% off

iCO‘Mﬁ%

Al time Apr26-27,2019

Enabled and Paused

Mobile Offers - Upto 80%
off

Removed campaigns are hidden

Your ad settings

Budget

%41 1 1 8 daily average@

Locations

Show ad to people interested in your products or services, in New Delhi, Gurgaon
and Noida.

Biwon

Product or service

Your business category
Online Shopping Offers

Your products or services

:
’: . Mora
% 1 2 500 : O O monthly maximum “}‘;‘ al 5 \ Lo Mo :II deals online, online offers, online shopping deals, online shopping sites, discount
y New Delhi z . online shopping, shopping offers, online shopping offers today, today online
™ = oGhaziabad Sam|  offers
L
R 1) t
9 Bulandshahr
ms‘Nb‘dQ Rl
w!a o
hana oWa
UGl )
° Namaul : 09
"ﬂ” #Keamesns Map data £2019 Gocgle  Termsof Use  Rapert 2 map errer
EDIT EDIT EDIT
Business info Images

Online Shopping
viww.dealgeeks.com

EDIT

No images yet

EDIT



- Al campaigna )
= 4 Google AdS | yepiefes- oo o

o8 llcampsigns : Alltime Apr26- 27,2019

Enabled and Paused
kil Offrs Upto B0 Mobile Offers - Upto 80% off Ad preview :

of
Campaign for Onlie Shoppi
-ampal.g‘n iy .o?p,mg“ Mobile Offers - Upto 80% off | Limited time

Rwo;ed C‘ampa‘gwls aye In‘ckj?-l ".‘r‘:"'l‘ l. ‘j.'l:"\:‘l:' I.“:“:l;;f .-:':".‘h | 5:{' :1:\’: I:':- ..‘..f. 'ri':.: .,’S": : | ‘5 :‘:‘. :‘:":‘ Offer

Wi Gealgeeks com

Campaign goal
Easy Retum - Distinguished Reasonable Prices. Call Now

ake an action on your wepsne

@ e - F (O ScHEOULING: ANVTIE || EDIT



= 4 Google Ads mm;-umomﬁ

an Alcsgm ime Ard6=T,2000 v

Enabled and Paused

rrommrnrull  \lobile Offers - Upto 80% off Ad preview ;
off
Campaign for Online Shopping : wv—
s e Mobile Offers -Upto 80% off | Limted time Offer
e Shown across Google Search, Maps, and partner wesites on al devices i
Camai gl Easy Retu- Distinquished Reasonable Prices. Call Now
ake &N action on your websit

() SCHEDULING: ANVTIVE  EDIT

. ENABLED 4
Pause campaign




= 4 Google Ads mm;-umaoxoﬂ

Moapeigns ~ # Alime Apr26-21,2010 v

Enabled and Paused

meonvesreroul  Mobile Ofers- Upto 80%off Ad et

off
Campaign for Onling Shopping | ks
i e o G s o Mol Offers -Upto 80% off | Limted time Offer
Removed campaigns are hidden B 0 e A e, B L. '.\"A"N.dealgeeks.comv
—— Easy Retum - Distinguished Reasonable Prices. Call Now

2Ke &0 action on your weosite

PAUSED [@ SCHEDULING ANYTIME] £




Ad scheduling

We'll run your ad during these times. Your monthly spend will remain the same. Learn

Wednesdays
Thursdays
Fridays
Saturdays

Sundays

CANCEL  SAVE




Ad scheduling

we'll run your ad during these times. Your monthly spend will remain the same. Learn

more

Custom hours -

Mondays

Tuesdays

Wednesdays

Thursdays

Fridays

Saturdays

Sundays

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

12:00 AM

CANCEL

SAVE




= 4 GoogleAds  ysictes-potsaf

Aime Ard=2200 v

Moapeigns ~ #

Enabled and Paused

meonvesreroul  Mobile Ofers- Upto 80%off Ad preview —}

off
Campaign for Onling Shopping | ks
i e o G s o Mol Offers -Upto 80% off | Limted time Offer
Removed campaigns are hidden B 0 e A e, B L. '.\"A"N.dealgeeks.comv

—— Easy Retum - Distinguished Reasonable Prices. Call Now

2Ke &0 action on your weosite

PAUSED ¥ (¥) SCHEDULING ANYTIE DI




Altime Apro=2/2019 v (

' : e N
Mobile Offers - Upto 80% off Ad preview Fitad et
Campaign for Online Shopping . . .| Edit phone number
Shovin across Google Search, Maps, and partner websites on lldevices Nobie Ofrs-pto 80 f L
(5] i dealgeeks com» Edit budget
: Easy Retum- Distinguished Reasonable Prices
Campaign god g JEthetion |
Take an action on your website
Edit category
View change history
Remove campaign
- /

() PAUSED ¥ @ SCHEDULING: ANYTIME~ EDIT




4 Google Ads | Newcampaign

Whats your main aavertising goal?

Ade thatfocus on a pecic goal help you getthereeubsthatyou want

" Get more calls y
M Get more visits to your physical location y
B Get more website sales or sign-ups Y

[ Experienced with Google Ade? ]




X 4 Google Ads = Newcampaign

Explore these

options

Calart tha Anal that wenilA -L thia
SCICCL U Goal hal WOUIG Make Thig

»

Sales

Brand awareness and reach

Leads

App promotion

Website traffic

o

Create a campaign without a
goal's guidance

Product and brand consideration

B



Colmmt ¢ha
oelect the

goal that would make this campaign su

© Sales

Drive sales online, in app, by phone, or
in store

Brand awareness and reach

Leads

App promotion

Website traffic

0

Create a campaign without a
goal's guidance

Product and brand consideration



Select a campaign type @

Search

(¥
-

Reach customers interested in your
product or service with text ads

Smart

Reach your business goals with
automated ads on Google and
across the web

#0110V CANCEL

Display

Run different kinds of ads across the
web

Shopping
(¥ [ & ]

Promote your products with
Shopping ads

Video

Reach and engage viewers on
YouTube and across the web




Select a campaign type @

Search B Display Shopping Video
b o Get more sales by showing visually b o
g— striking ads across the web (onling, in -
app, in store}, and optimize your So— —
S— campaign's performance with e —
automated bidding, targeting, and ad
Reach customers interested inyour | creation Promote your products with Reach and engage viewers on
product or service with text ads Shopping ads YouTube and across the web
Smart
Reach your business goals with
automated ads on Google and
across the web

®e 00 CANCEL




Select a campaign subtype. Keep in mind that this selection can't be changed later,

(®) Standard display campaign
Pick your settings and targeting, and have some automation options. Leam more

() Gmail campaign
Show interactive ads to people as they browse their emails. Leam more

Select the ways youd like to reach your goal @

& Your business s website

CONTINUE geiii(#an




0 Create your campaign Q Confirmation

Type: Display

/
[Campaign name Display-1 J A
Locations Select locations that are important for your business. Leam more A
() Allcountries and teritories
() Indiz
v Location options
Languages Select the languages your customers spezk To show ads to people with A

Your ads show to customers with these language preferences, or on sites with
these languages.

Q, Eneralanguage

English )

Spanish a2 2 lanquage preference
select Spanish as your campaign
language and use Spanich ad text
and keywords.

Your targeting's reach @

10B+

What's defining your reach @

Your weekly estimates ()

Enter 2 budget to see your estimated
performance

\'4



0 Create your campaign

e Confirmation

Type: Display  Goal Sales

Campaign name

Dehi, California, United States city

1 Delhi New York, United States city

" Delhi, Ohio, United States city

Sale

Delhi charter Township, Michigan, United States city

. Delhi Delhi India city

Locations

Delhi, lowa, United States city

" Locations that include: Delhi, India

Sele

O

O Haryana, India state

O

Q, delhi

India country

elated locations

110085, Delhi, India postal code

INCLUDE EXCLUDE

=

v Location options




Select locations important to your business
Show ads to people in or interested in your selected locations

(@ Location () Radius (distance around a location)

D Add locations in bulk

Enter a location to include or exclude

Included locations (1)
Delhi, India union territory




Select locations important to your business

Show ads to people in or interested in your selected locations

(® Location () Radius (distance around a location)

D Add lecations in bulk

Enter a location to include or exclude

Included locations (1)

Delhi, India union territory

CANCEL

SAVE

Show all areas

/| show by postal code

Show by city

Show by airport

-

et
Ghaziat
mfSan

Faridabad +

Tiga(

|sana) Map data 22019 Google TernsofUse  Reportamap error




Select locations important to your business ) N
Show ads to people in or interested in your selected locations Show by postal code v ‘

@ 7ose
@ Location O Radius (distance around a location) “ i

i\ £ Khek
(] Addlocations in bulk :

Anw
110074
Sampla

Matches . Hru

110074, Delhi, India postal code INCLUDE EXCLUDE | R%::d

Locations that include: 110074, Delhi, India .

New Delhi, Delhi, India city
Delhi, India union territory . @

India country

Farukh Nagar

Faridabad
HAETaTS

N
Tiga

(3asa) Mep data 22019 Google TermsofUse  Reportamap error




Select locations important to your business

Show ads to people in or interested in your selected locations
(@ Location () Radius (distance around a location)

D Add locations in bulk

Enter a location to include or exclude

Included locations (1)

Delhi, India union territory

Excluded locations (1)
110074, Delhi, India postal code

Jur

CANCEL Ferr e

——N x e

' -
| Show by postal code ‘

‘1

[37]

+

DABUA
Pali Village —
ureft ot :i:l

Map data £2019 Google  TermsofUse Reportamaperror

F'
.
.




Select locations important to your business

Show ads to people in or interested in your selectad locations

(® Location () Radius (distance around a location)

D Add locations in bulk

Enter a location to include or exclude

Included locations (1)

Delhi, India union territory

Excluded locations (2)
110005, Delhi, India postal code
110074, Delhi, India postal code

CANCEL = SAVE

=

Farukh Nagar
s PR

Khandewla
R

Pataudi
Clatera) Panchaaon
v R

daa LRI RL A8

Show by postal code w ‘

+
T#g,arrf —

‘i Mapdata 22013 Googe Termsoflse Reportameperc

Faridabad
wAETaTE




- Location options

For locations you want to include, show ads 10

@ People in, and showing interest in, these locations {recommended)

(O People in these locations

(O People showing interest in these locations

For locations you want to exclude, don't show ads to

(® People in, or showing interest in, these locations (recommended)

\ (O People inthese locations

~

_/

Languages

Select the languages your customers speak

Your ads show to customers with these language preferences, or on sites with

these languages.

Q, Emeralanguage 47

English ©

To show ads to people with
Spanish az 2 language preference
select Spanizh az your campaign
language and use Spanish ad text
and keywords.



Bidding

What do you want to focus on? @
Conversion value «

Recommended for your camgaign goal

How do you want to get conversion value? @
Target a return on ad spend (ROAS) ~

Target ROAS (3)
500 %

Pay for @

Clicks

@ Basad on the selections, this campaign will use the Target ROAS bid
strategy (@

[ Or,selectabidstrategycﬁrecdy]

Conversion value is value that you
associate with actions taken on
your webpage, 2pp. or store.

Learn more

This fully automated option helps
you get the most conversion value
at your target return on ad spend
(ROAS)

Learn more

If you have a specific performance
goal, you can add an optional
target ROAS.

Learn more

Select the event you want 1o be
charged for. For example, if you
select clicks, your campaign will
be charged when scmeone clicks
on your ad

Learn more




Bidding

Back to previous bidding options

Select your bid strateqy

Automated bid strategies

Ga rget CPA

Target ROAS

Maximize clicks

Viewable CPM

Manual bid strategies

KManual CPC

< Maximize conversions

@

~

_/

With Target ROAS Google Ads
automatically sets bids o help get
as much conversion value as
possible at the target return on ad
spend(ROAS) you set. Some
conversions may have a higher or
lcwer return than your target.

The strategy you select here will
be applied to this campaign only.

Learn more

Szlect the event you want 1o be
charged for. For example, if you
select clicks, your campaign will
be charged when someone clicks
on your ad

Learn more




Bid strategy 7
Edit Maximize clicks strategy

Change bid strategy

a Automated: Maximize clicks v

With maximize clicks, AdWords
automatically sets your bids to help get as

many clicks as possible within your budget.

Maximum CPC bid limit (optional )

Use a portfolio strategy



Bid strategy 7

Edit Maximize clicks strategy

Change bid strategy
| . - Maximum CPC bid limit (optional)
. Automated bid strategies Use a portfolio strategy
Target CPA
Target ROAS

. Target outranking share

Maximize clicks

Enhanced CPC
Budget » Z5.00/dz

Delivery method (advanced) Manual bidding
Manual CPC




Bid strategy 7

Edit Maximize clicks strategy

Change bid strategy

A portfolio strategy groups together multiple campaigns,

e ad groups, and keywords into a single bid strategy.

With target search page location, AdWords Use an existing portfolio strategy
automatically sets your bids to increase the ,

chances that your ads appear at the top of e Create a new portfolio strategy

the page or on the first page of search

results. Where do you want your ads to appear?

® Top of the first results page
Anywhere on the first results page

\Name: Campaign #1 - Target search page IOCW




Bid strategy

Edit Maximize clicks strategy

Change bid strategy

Automated: Target ROAS v The bidding strategy is unavailable. Please set up conversion tracking.
more

With Target ROAS, AdWords automatically
sets bids to help get as much conversion We will set up conversion tracking
value as possible at the target return on ad
spend (ROAS) you set. Some conversions
may have a higher or lower retum than your
target.

soon.




Bid strategy =

Edit Maximize clicks strategy

Change bid strategy

Automated: Target outranking share v

With target outranking share. you choose a
domain you want to outrank in search results
and how often you want to outrank it, and
AdWords automatically sets your bids to
help meet that target.

Cancel

ﬁortfolio strategy groups together multiple cam@
ad groups, and keywords into a single bid strategy.
Use an existing portfolio strategy

® Create a new portfolio strategy

Domain name to outrank: 7

Target to outrank: 7 %

Maximum bid limit: 7

\Name: Campaign #1 - Target outranking shary




Bid strategy 7

Edit Maximize clicks strategy

Change bid strategy

Automated: Maximize clicks v

With maximize clicks, AdWords
automatically sets your bids to help get as

many clicks as possible within your budget.

Cancel

Maximum CPC bid limit (optional)

Use a portfolio strategy



Budget

Enter the verage you Want to spend each day

?

A Delivery method

{7

g ©) Standard
. () Accelerated

)

For the month, you won' pay more
than your daily budget times the
average number of dayz ina
month. Some days you might
spend mare o less than your daily
budget, Learn more

Standard: spend your budget
eyenly over time,

A

[vmwm J




Ad rotation (® Optimize: Prefer best performing ads Show ads that are expacted to get
more clicks or conversions.

O Do not optimize: Rotate ads indefinitely A T A

() Optimize for conversions (Not supported) sdvertizers,

() Rotate evenly (Not supported)

Ad schedule All days v 00:00 to 00:00 To limit when your ads can run, set
an ad schedule. Keep in mind that
ADD _ : .
your ads will enly run during these
times.

Based on account time zone: (GMT+05:30) India Standard Time
Saving this removes the settings you changed and adds new ones, resetting any

performance data
Start and end dates Start date
Apr 27,2019 A
End date Your ads will continue to run
@ None unless you specify an end date.

(O selectadate -




Edit ad schedule

By default, eligible ads may be shown at any time within a 24-hour day. any day of the
your ads can appear. Leamn more

All days s 12AM 5 : 00 s o 12AM 5 : 00 = X
4 : I
Display clock e 12-hour 24-hour
Time zone Asia/Calcutta (cannot be changed)
\ J




Edit ad schedule

By d
your a

le ads may be shown at any time within a 24-hour day. any day of the w
appear. Learm more

All days s 12AMmM — 00 s to 12AM — 00 —| > -
All days o 12 AM ~ =5 DD s to 12AM - || OD e =
All days == 12 AM - | =| 0D s o 12AM = =1 0D == >
All days s 12AmM = | | oo s to 12AM = | | oo =1
All days s 12AM = | Z| 00 S to 12AM = |=| oo —8 >
All days = 12 AM = | =] 00 s o 12AM = 1= 00 = >

+ Add

Display clock e 12-hour 24 _hour

Time zone Asia/Calcutta (cannot be changed)

Cancel




Edit ad schedule

By default. eligible ads may be shown at any time within a 24-hour day. any day of the
your ads can appear. Leam more

All days )0 s to 12AMmM = 00 —| -
/[ Monday to Frniday \ 0 -~ to 12 AM - 00 - X
Monday
JO s o 12AMmM = 00 == >
Tuesday
Thursday )0 2 to 12AM = 00 =5 -
Frnday
)0 $ to 12AMmM — 00 ~
Saturday
\_ Sunday J
LAspIiay CilocKk 'e ' 1Z-noun ! £ -nour

Time zone Asia/Calcutta (cannot be changed)



Edit ad schedule

By default. eligible ads
yvour ads can appear. Lea

Monday to Friday

All days

All days

All days

All days

All days
+ Add

ey
-

e
~

O

{

{

1

8 AM

12 AM

12 AM

12 AM

12 AM

12 AM

Display clock e 12-hour

~
| seve

Cancel

{

O

L

{

{

24 hour
Time zone Asia/Calcutta (cannot be changed)

00

00

00

00

{

{

O

{

O

L

mayl be shown at any time wit

1*(ore

to

to

to

to

to

to

( 3 PM

4 PM
5PM
6 PM

7 PM

3 PM
SPM

10 PM
11 PM

4 ARMA /

12 AM

N
-~

L

of the

X X X X X X



Ad rotation @ Optimize: Prefer best performing ads Show ads that are expected o get A

more clicks or conversions.

(O Do not optimize: Rotate ads indefinitely R S

() Optimize for conversions (Not supported) sdvertizers.

() Rotate evenly (Not supported)

Ad schedule All days v 00:00 to 00:00 To limit when your ads canrun, set A

an ad schedule. Keep in mind that

A your ads will enly run during these
times.
Based on account time zone: (GMT+05:30) India Standard Time
Saving this removes the settings you changed and adds new ones, resetting any
performance data
Start and end dates Start date A
Apr 27,2019 v
End date Your ads will continue to run
@ None unless you specify an end date.

[ (O selectadate v ]




Devices

(O Show on all devices
(@) Set specific targeting for devices

o To simplify device targeting. app, app interstitial, and web targeting have been
combined under the new options "Mobile phones’ and Tablets " Learn more

Computers
Mobile phones

Tablets

OPERATING SYSTEMS
All operating systems

DEVICE MODELS
All device models

NETWORKS
All networks

By not targeting all devices, you
narrow your reach. Your ads may
show more frequently, though, on
the devices you target,

Learn more




Frequency capping Limit how many times your ads show to the same user @ A
@ Let Google Ads optimize how often your ads show (recommended)
(O setalimit

Campaign URL options Tracking template is the URL you A

Tracking template
Exampie: https://www.trackingtemplate.foo/?uri={lpurl}&id=3
Final URL suffix @

Example: param1=valus1 &paramZ=value2

Custom parameters (3
{_Name } = Value °

want the ad click to go to for
tracking. Learn more




Dynamic ads

(] Use adata feed for personalized ads @

Content exclusions

Opt out of showing your ads on content that doesn't frt your brand
Digital content labels 3 Sensitive content (D

D DL-G: General zudiences D Tragedy and conflict
D Content suitable for families D Sensitive social issues

DL-PG: Most audiences with [[] Profanity and rough language
parental guidance

075 aen and e suiionces;; | L3 Saelty upgueiive

DL-MA: Mature audiences D Sensational and shocking

& Bl G El

Content not yet labeled

Contenttype (@

O
O

Games
Live streaming YouTube video
Embedded videos

Below-the-fold

G-mob mobile app non interstitial

Parked domains

In-video

While content exclusions are complietad 1o the best of our abilty, we cant guarantse that all relatad content will be exciuded




Edit targeted audiences DONE

SEARCH BROWSE IDEAS (19) 7 selected CLEAR ALL
discount Q Affinity audiences
= What they are actively researching or planning & Shoppers 0
(22) Bargain Hunters
1 \tent a ences: aut cate
L K _Y e Custom intent audiences: auto-created
discount deals

coupons and discount codes

<

lew audiences special deals

Custom intent audiences: auto-created coupon per acquisti online
. ‘~-':~ dUUIENICES

india coupon offers india coupon offers

Custom intent audiences: auto-created voucher codes

t
L
1
I

............................ discount deals

D000




Edit targeted audiences DONE

SEARCH BROWSE IDEAS (19)

What their interests and habits are
(Affinity and custom affinity)

What they are actively researching or planning
(In-market and custom intent)

How they have interacted with your business
(Remarketing and similar audiences)

7 selected

Affinity audiences

Shoppers
Bargain Hunters

Custom intent audiences: auto-created

coupons and discount codes
special deals

coupon per acquisti online
india coupon offers

voucher codes

discount deals

CLEAR ALL

o

000000




Edit targeted audiences DONE

SEARCH BROWSE IDEAS (19) 7 selected CLEAR ALL

Based on your website (19) A Affinity audiences

Shoppers
Bargain Hunters

X

Cusiom intent audiences: auto-creaied

--------------------------- coupons and discount codes

- Now audiences special deals
business email

coupon per acquisti online

B . -

D000 OO

Value Shoppers india coupon offers
Affinity audiences > Shoppers > Shoppers by Store Type vouchar codas
Superstore Shoppers

Affinity audiences > Shoppers discount deals
Shoppers by Store Type



Demographics Reach people based on age, gender, parental status, or household income @ A

Edit targeted demographics

Gender Age Parental status Household income
Female 18-24 Not a parent Top 10%
Male W3 25-34 Parent 11-20%
Unknown () W3 35-44 Unknown (3 21-30%
45-54 31-40%
W4 55-64 41-50%
65+ Lower 50%
Unknown (3) Unknown (3)

A Note: Household income targeting is only available in select countries. Learn more



Targeting ex

ansion

Increase your reach based on the positive targeting and the settings selected
above ()

Added reach (weekly estimate)

1AM more impressions (on average) than at manual targeting leve

0ff ~—tfp———————— Morereach

Reach more users by letting
Google look for high-performing

audiences similar to your target.

Expanding reach can increase
impressions, clicks, and
conversions.

Leam more

A




CI- Keywords X
+ Topics

Increase your reach based on the positive targeting and the settings selected
above ()

Added reach (weekly estimate)

14M more impressions (on average) than at manual targeting level

Placements
_/

0ff ~——tp——————— Morereach

Reach more users by letting
Google look for high-performing
audiences similar o your target,
Expanding reach can increase
impressions, clicks, and
conversions.

Leam more




Ao Gy v

Try custom intent audiences — a new version of audience keywords

Reach more people with custom intent audiences. In addition to reaching people based on
keyword matches, show your ads to an audience based on the apps they use and websites they
visit.

CREATE NOW

NOT NOW




New custom intent audience

: ; : o - . IDEAS AUDIENCE SIZ
Ads using audience targeting must comply with the Personalized advertising policy. Sensitive keywords will serve contextually only, or may not U ESIZE

serve at all. All campaigns are subject to the Google Ads advertising policies and may not contain any inappropriate content. Learn more

Mobile Discount

mobile phone offers on flipkart

Enter keywords and URLSs related to products and services this audience is actively researching. Learn more offer price mobile phones

+

nd URLs < <+ mobile phones best offers online >
-E
+

best deals online mobile phones

mobile phones cheap price

Q— good offers mobile phones /

1 ! ' " (Y}

ADD ALL ‘7

CREATE  CANCEL



Choose terms related to your products or services to target relevant websites @)

Edit targeted keywords

Mobile Offer

Mobile offers

Mobile discount
Smartphone offer
Smartphone Offers
Smart phone offer
Smart phone offers
iPhone offers
Amazon mobile offers
Flipkart mobile offers

Get keyword ideas

..

=) www.dealgeeks.com

“] Smartphone offers

Your targeting's reach (@)

6./M

@ Your Content selections (Keywords) restrict
your impressions by 99%. Learn more

What's defining yourreach @ v

Your weekly estimates ()

Performance estimates are only available for
campaigns using viewable CPM or manual
CPC bid strategies



Keyword setting ()

@ Audience: Show ads to peaple ikelyto be interested in these keywords and also on webpages, apps, and videos related

to these keywords (recommended)

O Content. Only show ads on weapages, apps, and videos related to these keywords



Choose terms related to your products or services to target relevant websites @)

Edit targeted keywords

Mobile Offer

Mobile offers

Mobile discount
Smartphone offer
Smartphone Offers
Smart phone offer
Smart phone offers
iPhone offers
Amazon mobile offers
Flipkart mobile offers

Get keyword ideas

..

=) www.dealgeeks.com

“] Smartphone offers

Your targeting's reach (@)

6./M

@ Your Content selections (Keywords) restrict
your impressions by 99%. Learn more

What's defining yourreach @ v

Your weekly estimates ()

Performance estimates are only available for
campaigns using viewable CPM or manual
CPC bid strategies



Match Type

Broad match

Broad match
modifier

Phrase match

Exact match

Negative match

Special
symbol

none

+keyword

“keyword

keyword]

-keyword

Example
keyword

women's hats

+WOmen's
+hats

‘women's hats”

‘women's hats]

-women

Ads may show on searches
that

include misspellings,
synonyms, related searches
and other relevantvariations

contain the modified term (or
close variations, but not
synonyms), in any order

are a phrase, and close
variations ofthat phrase

are an exactterm and close
variations of that exactterm

are searches without the term

Example
searches

buy ladies hats

hats for women

buy womens
hals

womens hats

baseball hats



”+ Keywords :

+  Placements
o _/

Increase your reach based on the positive targeting and the settings selected
above ()

Added reach (weekly estimate)

14M mare impressions (on average) than at manual targeting level

0ff ~——tp——————— Morereach

Reach more users by letting
Google look for high-performing
audiences similar to your target.
Expanding reach can increase
impressions, clicks, and
conversions.

Leam more




Edit targeted topics

discount

—

(] Consumer Resources
Coupons & Discount Offers

(] Customer Services

. Loyalty Cards &
v
Programs

Discount & Outlet Stores

D Mass Merchants & Department
Stores

Shopping Portals

4 selected CLEAR

Shopping > Consumer Resources > Customer Services
Loyalty Cards & Programs

Shopping > Consumer Resources
Coupons & Discount Offers

Shopping
Shopping Portals

Shopping
Discount & Outlet Stores

X

0 O O

Your targeting’s reach ()

210K

@ Your Content selections (Keywords and
Topics) restrict your impressions by 99%.
Learn more

What's defining your reach @ v

Your weekly estimates @)

Performance estimates are only available for
campaigns using viewable CPM or manual
CPC bid strategies



Increase your reach based on the positive targeting and the settings selected
above ()

Added reach (weekly estimate)

14M mare impressions (on average) than at manual targeting level

0ff ~——tp——————— Morereach

Reach more users by letting
Google look for high-performing
audiences similar to your target.
Expanding reach can increase
impressions, clicks, and
conversions.

Leam more




Placements Choose specific websites, videos, or apps where you'd like to show your ads @ A

Edit targeted placements

MOBILE DISCOUNT €)  Noneselected

Websites (408) ? Your ad can appear on any YouTube or Display Network

placements that match your other targeting. Add specific

YouTube channels (1K) ? placements to narrow your targeting. If a specific website
: you target has an equivalent app, your ads can also show

YouTube videos (1K+) > hara

Apps (1000) >

App categories )

Enter multiple placements -



Targeting expansion Increase your reach based on the positive targeting and the settings selected Reach more users by letting
above @ Google look for high-performing

Added reach (weekly estimate) audiences similar to your target.

Expanding reach can increase

atat ] I . : 3
Not enough data to estimate performance impressions, clicks, and

conversions.

off & More reach i

Ads

Create an ad now, or skip this step and create one later. Your campaign won't run without an ad.

(+ I CREATE ADS LATER

CREATE CAMPAIGN .\ (¢ 28



Q Create your campaign ———— e Confirmation

Almost running

D Apr 27,2019 - No end date Campaign goal Campaign budget
Sales $1,000.00/day

@ Delhi, 110074, 110005
Campaign subtype Bid strategy

YA English Standard Maximize clicks

@ Ads

Now, get your campaign running

A\ Your campaign won't run until you create an ad

CONTINUE TO CAMPAIGN 47



Qverview

Recommendations

)
Ad groups

Ads & extensions

' Landing pages

Keywords
Audiences
Demographics

Topics

Placements

QCattinme

Ad groups Pause” the Alltime Apr26-27,2019
campaign
= Clicks ¥ =None v [1 3=
EXPAND
7
l
0
Apr 26, 2019 Apr 27,2019
o po— rA -
Y Adgroup status: Al ADD FILTER Q= i m Y sidtil A
SEARCK  SEGMENT COLUMNE REPORTS DOWNLOAD EXPAND MORE
E] & Ad gpup Status Ad group type s Clicks Impr. CTR Avg. CPC Cost  Conversions  Cost/conv. Conv. rate
|:| & Ad group 1 Eligible Display 0 0 = = £0.00 0.00 £0.00 0.00%
TotabA. @ 0 0 = = £0.00 0.00 £0.00 0.00%



@Enabled  Status: Eligible Type: Display

ADS EXTENSIONS Alltime Apr26-27,2019 v ¢

Get the right ad for every customer

Add multiple image, logo, and text assets
Generate and test combinations of your assets

Show the most relevant ads to your customers

LEARN MORE CREATE RESPONSIVE DISPLAY AD




Sales-Display-1 > Ad group 1 :

www.flipkart.com 0

Images and logos

Add at least 1 landscape image and at least 1 square image

© IMAGES AND LOGOS 47

Videos

Optional, but add up to 5.

© viocos

' ) )
Headlines (up to 5) Y ADD

Long headline O

A AN
U/ 90

Ad strength @ Next step Asset prdqress A
Add a final URL Images
Incomplete Headlines
' Descriptions
Preview On Mobile Desktop
DISPLAY NETWORK YOUTUBE GMAIL D (]
Keyadformats v ¢ > |l

Example of your image ad at 320x568




Choose images and logos to use in your ad @

SCAN WEBSITE UPLOAD STOCK IMAGES RECENTLY USED YOUR ASSETS (0)

Scan your website for images and logos. Images that meet the requirements will be shown. @

Explore them

Select images and logos

ee% &
Shubh Muhurath Sale g %
Furniture & Mattresses *

IPTD T8 \ OFT
Up to 70% Ol
Mags Saemmer Fashios Sale
omel
461 x 708 ¢
- -

o = 4 Select image of your choice

Flipkart

By adding an image, you confirm that you own all legal rights to the image and have permission to share CANCEL SAVE
the image with Google for use on your behalf in advertising or for other commercial purposes



Sales-Display-1> Ad group 1
Final URL @

Images and logos

Add at least 1 landscape image and at least 1 square image

o IMAGES AND LOGOS

Videos
Optional, but add up to 5.

© vioeos F

Headlines (up to 5) ®  ADD
0/30
Long headline 0]

0/90

Ad strength @ Next step " Rsset progress A
Add a final URL " Images
Incomplete " Headlines
¢ ) " Descriptions
Preview On Mobile Desktop
DISPLAY NETWORK YOUTUBE GMAIL D D.

Example of your image ad at 320x568

Keyadformats v ¢ > |1l




Choose videos to use in your ad.

SEARCH YOUTUBE RECENTLY USED YOUR ASSETS (0)

o onss e NP Tl o m~r eomsmre synaresrerrt A
Enter a YouTube URL or search by keyword o

2
[

mobile offer

Explore them

PUBG NEW UC TRICK Pubg New UC Cash Trlck |Get Free 70 ¥ offer for Pu...

il Ganq OfGamers 20307 v
e Gy yownload VPN :https: WWW.Taw :.f technical.com/2019/04/hotsp
IR

i Ill

" 0328 "
- b

)y Gizmo Gyan - 97692 vi
N—— T |

lipkart Mobile Bonanza '_17;’; 19

l_'-'llpkart Mobile Bonanza Sale 2019 | Best Offers Ha...

ast Offers Hai Lekin....Soch .

BEST PHONES BEST OFFERS

DHAMAAKA Mobile Offers (11-13 Aprll)
By The Nutri Gurl - 33430 v

NOT RESPONSIBLE FOR ANY CHANGE IN PRIC

\ MrCybe Squad ~:'.:Ir:.3:7 v

Get Free offer fo Fx»::;z mobile in every Gmail id How to use t.

=y vav, TP TS TR Lo d S 'Yv\” M" P 'a\,w’ 'vg AL G ATV LT G P pi‘ ArSorurr v wrrwr &

the video with Google for use on your behalf in advertising or for other commercial purposes CANCEL SAVE




Headlines (up to 5) @ ADD
—
0/30
Long headline @
0/90
Descriptions (up to 5) @ | ADD
0/90
Business name @
0/25 —

V' Ad URL options

[MORE OPTIONS ]

Call to action text ‘7
1de all your text and images. Some cropping or

Custom colors formats, and either of your custom colors may

Headline

Business name

Description



- )

EnvnEcs)le Ads ~ New responsive display ad

In this ad group [ X
Apply Now DBs. group: @ This ad group has no ads

= ~ e '
0/90

Book Now
su | Contact Us ©)

Download 0/25 m
Learn More
Install

Visit Site
Shop Now
Sign Up

4

English
Get Quote

\Subscribe )

Your ads might not always include all your text and images. Some cropping or
short@ining may occur in some formats, and either of your custom colors may
be usfild.

Previews shown here are examples and don't include all possible formats. You are responsible for the conte

B S S b b A st nint R mnitng ot e ikt daa il Ar i Ansnicrn i
(Nat "\‘DJ ;)'-.ﬂ-‘fdt’d assets Ul'.l not '-"L_lld.!:‘ pol Cy, € ther individual Y, or in combination

CANCEL



[0 Enabled  Status: Eligible Type:Display ~ Budget: ?1,000.00/day]

Overview
, gPause” the campaign to avoid being charged. You |
Recommendations - OVerview e campaign once all settings are |GG ELIN
done.
e Ciks ¥ Inpressions v A 0P st |
Ads & extensions ' '
> Landing pages - -
This is the default campaign-specific
Keywords dashboard.
|
Audiences
Demographics
Topics 0 0
Apr 26,2019 Apr 28,2019

Placements



Overviaw @ Enabled Status: Eligible Type: Display Budget: ¥1,000.00/day

Recommendations Ad group-
< Fri, Apr 26,2019

[Ad groups ] Clicks

1 -0

To add a note, click on the chart

’ Landing pages ADD NOTE

N

Ads & extensions

L]

Keywords '
Ll Apr 26,2019

Audiences

1 selected ‘ Edit v Label » Add note  Auction insights

Demographics

Topics & Ad group Status Ad group type L Clicks Impr. CTR

Placements [ O~ Adgroup1 ] Paused Display 0 0 =

TotaA. @ 0 0 -



Auction insights report

See how successful your keywords, ad groups, or campaigns are compared to other advertisers participating in the same auctions. Note: This information is based on Google Search traffic for the date
range you selected.

4% of available impressions (from 151 keywords) were used to bnerate this report. Leam more ?
Display url domain 7 Impression share © ¥ Avg. position Overlap rate ° Position above rate 7 Top of page rate Outranking share °
You 7257% 45 - - 3BA41% -

44.10% 3 42.58% 91.01% 81.10% 44445
31.94% 23 32.06% 94.03% 90.22% 50.69%
2361% 39 2153% 63.8%% 66.18% 61.81%
21.18% 46 2057% 76.74% 50 82% 61 11%
18.40% 217 20.10% 90.48% 83.02% 59.38%
16.67% 35 1292% 85.19% 70.83% 64.58%
14.93% 25 13.40% 80.29% 81.40% 63.89%
14.93% 34 13.40% 67.86% 69.77% 65.97%
13.19% 54 11.00% 4348% 18.42% 69.10%

11 819% 24 Q NG% 80 47% 70 K505 AR R7%



Googl Copy

Paste
None of your ads are runni paused or rermmoved. Enable

@ Enable

Overview = A © Pause
Recommendations © Remove

Change bids
Campaigns =

Change ad rotation

[Ad Rt e ] Change tracking templates

Change custom parameters
' Ads & extensions

[ Create an automated rule ]
Landing pages

1 selected

Keywords

Audiences == Ad group Campaign
Demographics o Ad group 1 Sales-Display-1
LOpieS Total:.. &

Placements Total:... &



Overview R o B

Recommendations

Campaigns =4

ey

’ Ads & extensions

Landing pages

Keywords
Audiences
Demographics
Topics

Placements

Ad groups

Create a new rule for ad groups

[Type of rule ]

[ Pause ad groups]

Enable ad groups
Send email

Change ad group bids

Total:.. &

SAVE RULE PREVIEW CANCEL
'Sy Ad group Campaign Status
(' ) Ad group 1 Sales-Display-1 Paused



Overview = Ad groups

Recommendations
Create a new rule for ad groups

Campaigns a8 Tvpe of rule
Pause ad groups ] ~

(~s oo

’ Apply to ad groups @
F Ads & extensions

~
All bled ad
Landing pages © enabled ad groups

< O All enabled and paused ad groups

Select ad groups
Keywords \O g P

Audiences
Condition &

+ a0o —

Demographics

Topics




oved. Enable them to begi

Non-measurable impr.

Overview o} A [ CTR ]
Recommendations a Measurable cost

Search lost top IS (rank)
Camnpiagns e Campaign name
Ad groups Interactions

A Search lost abs. top IS (rank)
' Ads & extensions Interaction rate

Landing pages Campaign

Campaign type
Keywords Engagements
Audiences d Measurable rate

Engagement rate

Demographics
+ ADD
Topics



Overview 2 3 Ad groups

Recommendations Condition @

CTR < 1.00% TR > 10.00% + ADD
Campaigns : 2 1 [ 00% & SR 9 ]

Ad groups

Define the frequency to run your action @
, Ads & extensions

g Frequency
Landing pages Daily v 12200 PM ~ using data from Previous week ~ @
-
( Email results
Keywords Only if there are changes or errors «
-
Audiences p
Rule name
Demographics L Ad Pause - CTR|

Topics

W CANCEL

Placements



@Enabled  Status: Eligible  Type: Display

Overview
Recommendations ADS EXTENSIONS Alltime A
= Clicks v
Ads & extensions
2
Landing pages
l
Keywords
| Audiences
0 I
Apr 26,2019
Demographics
Topics Y Adstatus: Allbutremoved ADD FILTER O = m f
SeARCR  OEGMENT  COLUMNS  REPORTS  DOW

Placements



Electrical

Lawn & Garden
Paint

Plumbing

Sitelink extension

Link directly to specific pages of your website, like store hours, products, or contact
forms. When someone clicks or taps on your links, they skip right to the information

they need.
CREATE SITELINK EXTENSION




E——
=
eraman i e Spaseeliatleias st R - Sumteefiatleita i -} Flo Ssarenfi ez i [} o b |

|
: Free delivery. 24/7 hours. Membership deals. !
R e e I L e e i -

Callout extension

Highlight and promote special offers, like free
shipping, seasonal sales, or 24-hour customer
service by adding callouts.

CREATE CALLOUT EXTENSION

e
B
_—_—
|
e R - Smefantiecamy [} Jl Sprefantiectzs SR Jl- Smenfatlecany. -f} o -1
|
i 'L Call (415) 7358888
P P P -

Call extension

Make it easy for people to reach your business
directly by adding a phone number to your ads.

CREATE CALL EXTENSION




@Enabled  Status: Eligible Type: Display

Overview
Recommendations ADS EXTENSIONS
Ads & extensions X R ASS0
Landing pages Addedto  Level Status 1 Clicks Impr. CTR
- £+ Call extension }
Keywords You do not have any extensions yet
+  Location extension &) CREATE AD EXTENSION
’ Audiences
Demographics + Affiliate location extension

Topics



ADS EXTENSIONS Alltime Apr26 - 27,

Add call extension 1of 2previews ¢ )
Add to
Ad group v Ad group 1 Highligh
Extension
Mabile

@ Create new O Use existing

Phone number O

[India v 9010726595 ] ®
Example: 074104 10123 Headline 1 | Headline 2 0
www.example.com

Call reporting is turned on (%) Description 1
Conversion action (?) R, Call 9010726595

Use account settings (Calls from ads) ~ - _

Your ad might not always include all your text. Some shortening may also occur in some formats. You can ma
~ Advanced options appears in your ad. Learn more

Device preference ()

] Mobile



ADS EXTENSIONS

—~ Advanced options

Device preference &
| 3 m™Mobile |

Extension scheduling

-

— _ — —

(f)
()
|

OJ|

s )

Start date End date
(&) mrNone (&) None
\O Select a date -~ D select a date ~ y

Days and hours

Aldl days —~— 12Z2:00 AN To 12Z2:00 AN

[ADD SCHEDULKE J

EBEas=d i account time zone: (GAMNMT +F05-20) India Stanmndard Taim=

BT e
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: Negative keyword lists Scripts Search attribution Policy manager
Campaigns Shared budgets Uploads Account access 2
Ad groups Placement exclusion lists Linked accounts
Preferences
’ Ads & extension: 1
Google Merchant Center
Landing pages
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mne

Campaigns Opportunities Reports Tools

Understand how_AdWords helps you
achieve your business goals

Even if your ads get lots of clicks, you're probably missing out on ways to improve your campaigns if
you don't know which of those clicks lead to valuable customer activity. Conversion tracking helps
you see which keywords. ads, ad groups and campaigns are driving the customer actions you care

about: purchases, subscriptions, app downloads, phone calls and more.

== CONVERSION

E TN T Ll ’
& : : &
g—
— L E B B B B B B BB B R BB ERE BN BEDRENERERNRSE S NEN B
/'/’—\\\.//‘\\\ ’ Sl \ /’I’_»—\\\‘.
- = —_— .




A GOOS]L’ AdWords Home Campaigns  Opportunities

0 Conversion source Q Settings

Select the source of the conversions that you'd like to track.

[
Website App
Track purchases, form Track app downloads or in-
submissions or other app actions by adding a code
actions by adding a tag to snippet to your app. Leamn

your website. Leamn mori more

Select Select

Reports  Tools

0 Review & install

Phone calls

Track calls to your business

by using a Google forwarding
number or by adding a tag to

your website. Learn more

Select

Import

Track offline or online
conversions by uploading
data from another system.
Learn more

Select



0 Create anaction e Setupthetag ——— o What's next

Create your website conversion action

After you set up your conversion action, you'll get a conversion tracking tag that you will need to install on your website.
Learn about what's required in the Ads Help Center

Category Select the action you'd like to track
(O Purchase Yol
A person buys your product or service to s¢

repa

Lead

A person interested in your product or service shares contact information

(O Page View
A person views a particular page on your website

Sign-up

A person registers for an event or newsletter

Other




0 Conversion source e Settings e Review & install

New conversion action: Website

Let's start with some basic information about this conversion action, including how much it's worth to your business.

Name Sales

Value Enter how much each conversion is worth to your business. Learn more

® Each time it happens, the conversion action has the same value

Indian Rupee (INRRs.) = 0 {7

Thy value of this conversion action may vary (for instance, by purchase price)

sign a value

Cancel



0 Conversion source e Settings o Review & install

Count Choose how youd like to count your conversions. Leam more

o Al Example: if one ad click leads to three purchases, that will count as three
conversions.

Unique Example: if one ad click leads to three purchases, that will count as one
conversion.

= -



0 Conversion source e Settings 0 Review & install

Conversion windows Choose for how long you'd like to track conversions for the following:
Conversion window
From ad clicks on Search or Display Network. Learn more

30 days =

View-through conversion window

From impressions, not clicks, of your image or rich media Display Network ads. Leamn
more

30 days .

Your view-through conversions will always exclude conversions from people who've also
clicked your Search or Display ads.



0 Conversion source e Settings e Review & install

Conversion windows Choose for how long you'd like to track conversions for the following:

Conversion window
From ad clicks on Search or Display Network. Learn more

30 days s

Custom ion window

90 days i clicks, of your image or rich media Display Network ads. Leamn

60 days =
| 45days ersions will always exclude conversions from people who've also
. Display ads.

4 weeks

3 weeks |

2 weeks

1 week

Category Other

~
" 4



0 Conversion source e Settings 0 Review & install

Conversion windows Choose for how long you'd like to track conversions for the following:

Conversion window
From ad clicks on Search or Display Network. Learn more

30 days =

View-through conversion window

From impressions, not clicks, of your image or rich media Display Network ads. Leamn
more

30 days .

Your view-through conversions will always exclude conversions from people who've also

clicki your Search or Display ads.



Q Conversion source

Count

Conversion windows

Category

Optimisation

Cancel

e Settings 0 Review & install
All conversions &’
30-day conversion window, 30-day view-through conversion window >

Choose a category that best fits this conversion action. This will help you evaluate similar
conversions in your reports.

Other |

| Purchase/Sale

Sign up

Lead

View of a key page

Include in Conv. (opt.) columns s’



0 Conversion source Q Settings e Review & install

Lount EVery conversion

Conversion windows 30-day conversion window, 30-day view-through conversion window

Category Purchase/Sale

Include in v/ Include data for this conversion action in your "Conversions” column, which is used
“Conversions” by any conversion-based bid strategies you might have set up. Learn more

Cancel




0 Conversion source

Value

Count

Conversion windows
Category

Include in
"Conversions”

Attribution model

cono

€©) Settings €D Review & install

Rs.10.00

Every conversion

30-day conversion window, 30-day view-through conversion window

Purchase/Sale

Yes

Use "Last click™ model



0 Conversion source

Conversion windows

Category

Include in
"Conversions”

Attribution model

Q Settings e Review & install
30-day conversion window, 30-day view-through conversion window s
Purchase/Sale o
Yes ’”

Select an attribution model for your Search Network and Shopping conversions. 7

Last click =

Use our attribution modeling tool [& to see how different attribution models would affect
your conversions. Learn more



0 Conversion source

Conversion windows

Category

Include in
"Conversions"”

Attribution model

Cancel

e Settings @ Review & install

30-day conversion window, 30-day view-through conversion window

Purchase/Sale

Yes

Select an attribution model for your Search Network and Shopping conversions. 7

Position-based «

-...1 Last click deling tool [E& to see how different attribution models would affect
' ] ) m more

I.... First click

mu Linear el

-l Time decay

[ 1...1 Position-based ]

~
V4



0 Conversion source Q Settings e Review & install

Tag Installation

You've created a tag to track Website conversions. The last step for you, or your webmaster, is to install
the tag below on your website.

/Review your conversion settings \
Name Sales
Value 200.00
Count All conversions
Conversion windows 30-day conversion window, 30-day view-through conversion window >
See your conversion time lag report
Category Purchase/Sale
Optimisation Include in Conv. (opt.) columns
Edit settings

N _/



Q Create an action - Q Set up the tag

e What's next

You've created a conversion action. Now, set up the tag to add to your website.

Tag setup Select how you want to install your tag

Install the tag yourself

<[>

Add the tag to your
website code

Email the tag

A,

Email the tag to your
webmaster

Use Google Tag
Manager

e |

ES : l
./ B
/
4
/ f :
{ 7

Install the tag using
Google Tag Manager




Q Create an action -

e Set up the tag

o What's next

Instructions

See code for

Global site tag

Install the tag yourself Email the tag Use Google Tag
Manager

To set up conversion tracking for Sales, you must have the global site tag and an event snippet in the code
your page uses. To add the tag and snippet, select the framework your page uses and follow the instructions.

HTML v

The global site tag adds visitors to your basic remarketing lists and sets new cookies on your domain, which
will store information about the ad click that brought a user to your website. You must install this tag on every
page of your website.

@ The global site tag isn't installed on all your HTML pages

The global site tag is already installed on all pages, but comes from another Google product (such as
Google Analytics) or from another Google Ads account

The global site tag on all pages was installed already when you created another conversion action in
this Google Ads account (808-210-7444)

Copy the tag below and paste it in between the <head></head> tags of every page of your website. You only
need to install the global site tag once per account, even if you are tracking multiple actions.




Copy the tag below and paste it in between the <head></head> tags of every page of your website. You only
need to install the global site tag once per account, even if you are tracking multiple actions.

<I- Global site tag (gtag.js) - Google Ads: 746672075 —>
<script asyne sre="https.//www.googletagmanager.com/gtag/js?id=AW-746672075"></script>
<script>

window.datalLayer = window.dataLayer || []

function gtag(){dataLayer.push(arguments);)

gtag(js, new Date());

gtag(config, AW-746672075);
</script>

DOWNLOAD SNIPPET



Event shippet

The event snippet works with the global site tag to track actions that should be counted as conversions.
Choose whether to track conversions on a page load or click. (&

Page load
Add the snippet to the page a customer reaches after completing a conversion

Click
Add the snippet to the page that has a button or a link you'd like to track for clicks

Copy the snippet below and paste it in between the <head></head> tags of the page(s) you'd like to track,
right after the global site tag

<|- Event snippet for Sales conversion page >

<seripts

gtag(event’, ‘conversion, {
send_to: AV‘;‘/46 2075/YYE3CKCR1poBEMufheQC
transaction_id"

1\,
> )
| A

</script>

DOWNLOAD SNIPPET



o Create an action - - Q Setup the tag - - o What's next

You've set up your Sales conversion action and auto-tagging was enabled

Next steps:

o For conversion tracking to work, you'll need to add the global site tag and event snippet to your website. Learn more

e To make sure your tag is working, check the tracking status on the "Conversion actions' page. It might take a few hours to verify that the tag is on
your website. Learn more

* You can also use the Google Tag Assistant plugin for Chrome to make sure your tag is working.
o If your servers redirect ad clicks, verify that the Google Click ID (GCLID) URL parameter is passed to your landing page. Learn more

e You can edit the settings for this conversion action at any time.

B




A ()0( Ql( AdWoras

Conversion actions
Seftngs

V&b pages

(Google Analtis

Attrbution

Home ~ Campaigns  Opportunties  Repods  Tool

(

Conversion actions

% CONVERSION v

04 Name?

Sales

Totals - all but removed
conversion actions

Totals - all conversion actions

You can anytime change your setting here.

All but removed v

Source 7

Webste

Customer 0: 873-260-26%2
om2016sem3@gmall..

Category 7 Tracking Status ~ Conversion ~ Count Repeat Rate ~ Conversions ?
7 window 7 ! (AllUnique) ?

PurhaseiSale (3 Unverified 30 days Al 0 0

Now, go back to campaign setting page.

o A

Last 7 days: 23 Jul 2015- 29 Jul 2015 ¥

Value 7
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A Better Keyword Planner

We've heard your feedback and have rolled out several key
features you asked for.

More seeds — Enter up to 10 seed keywords when Save an idea to an existing campaign — Add a new
searching for new ideas keyword idea to a campaign you already created

Keyword trends — View or download trends for individual Suggested budget - Get a suggested daily budget based
keyword ideas on the max CPC bid and forecasted cost

Grouped ideas — View keywords by theme or add the set Competition value column — Get granular competition
as an ad group ranking across keyword ideas

GO TO KEYWORD PLANNER <




L) Find new keywords [ Get search volume and forecasts

Get keyword ideas that can help you reach people See search volume and other historical metrics for
interested in your product or service your keywords, as well as forecasts for how they
might perform in the future




Find new keywords X

GET STARTED




a N\
Keyword ideas

Grouped ideas
Plan overview

Ad groups

Keywords

{ Locations:India  Language: English  Search networks: Google

Q smartphone offers

Last 12 month:

DOWNLOAD KEYWORD IDEAS

Locations

Apr2018-M
Y  Show broadly related ideas; Exclude adult ideas Viewall ADD FILTER Found 538 keyword ideas
Keyword (by r : . Top of page bid (low ~ Top of page bid (high
D relevance) \ Avg. monthly searches = Competition Ad impression share range) range) Account status
Keywords you provided
4 I
[[] smartphone offers 1K-10K  High - 71.90 %1397 InAccount
Keyword ideas
[] smartphone > 100K-1M  High - 2237 314.24
[J mobile phone 100K-1M  High = 7167 ?16.87
D cheap smartphones 10K-100K  High = $2.03 1422
\D smartphone deals 100- 1K High - 7204 32531

_/



{  Locations: India  Language: English  Search networks: Google

Last 12 months

Q smartphone offers DOWNLOAD KEYWORD IDEAS AT20I8-Mar 2019 v <
Y  Show broadly related ideas; Excludeadultideas Viewall ADDFILTER  Found 538 keyword ideas _b'“
COLUMNS

Keyword (by i : . Top of page bid (low ~ Top of page bid (high

(] relevance) \) Avg. monthly searches = Competition Ad impression share range) range) Account status

Keywords you provided

[J  smart phone offers 1K-10K  High = $1.90 $1397 ' InAccount

Keyword ideas

E] smartphone 100K-1M  High & 237 1424

[J mobile phone 100K-1M  High - 3167 31687



Keyword ideas

Grouped ideas

Plan overview
Ad groups
Keywords

Locations

Modify columns

Avg. monthly searches

Top of page bid (high
range)

(7] Ongenic average poston

Competition

Account status

Ad impression share

D Competition (indexed
valug)

Top of page bid (Jow
range)

(7] Onganicimpression share

Your columns
Draq and drop to reorder

@ Keyword text

Avg. monthly searches Q
Competition Q

Ad impression share Q

Top of page bid (low
range) e

Top of page bid (high
range) 0




Keyword ideas Q, smartphone offers DOWNLOAD KEYWORD IDEA

[ Y Show broadly related ideas Exclude adult ideas ]

Grouped ideas

: | Organic impression share
new mobile phone 10K-100K  Higt 31205 ?25.49

~ Qrganic average position /
cell phone deals 100-1K  Higt

Plan overview Keyword (by Jsearch Q | Top of page bid (low ~ Top of page bid (high
J el ¥ Avg. monthly searches = Cont iy it
Ad groups ‘ /Keyword text N
D phones for sale 100-1K  Higt . 295 ?14.22
Keywords Competition
D cheap mobile phones 1K-10K  Higt | Ad impression share ¥1.53 T14.21
Locations _ _
[J phone deals 100-1k  Higt | 10Pof page bid (low range) 3152 22469
) Top of page bid (high range) '
D new phone 10K - 100K Hig< > 212,62 325.31
-\ Exclude keywords in my account( |
[J mobile phone offers 10K-100K  Higt Exclude keywords in my plan ¥1.74 ¥24.69
[] Iatest smartphones 10Kk-100K  Higt | Competition (indexed value) ?14.03 373,52

¥3.13 ¥16.89




Keyword ideas

Grouped ideas

Plan overview
Ad groups
Keywords

Locations

Q smartphone offers

DOWNLOAD KEYWORD IDEAS

Addtoplan v  Addingtonewadgroup v  Broadmaich v  ADD KEYWORDS
ﬂ :(;Z:‘:;:S’y V Avg. monthly searches = Competition Ad impression share Top of page b'gr(‘g’:; Top of page b":;:;%’; Acc
— KeyWOTUTUESS
[J smartphone 100K-1M  High 2237 1424
[J mobile phone 100K- 1M High 7167 31687
cheap smartphones 10K-100K  High 203 1422
smartphone deals 100-1K  High 204 2531
[J  newsmartphone 10K-100K  High %1216 $25.50
[] latestmobile phones 10K-100K  High 31220 $68.62



Your plan can get 670 clicks for ¥15K and a ¥46 max. CPC @ v

Keyword ideas

Grouped ideas e ™\
Clicks Impressions Cost CTR Avg. CPC Avg. Position
: 0 Add conversion
e {7 6/0 20K 15K  33% 22 11 s
s 9 Dai Budget 350 A
Keywords
Locations / \ _
Keywords /Iglces \
Cost v Clicks v |mpressions ¥

D Mobile phones [ Tablets [ Computers

@tphone deals 3530.54 22 579
I

(]

ost v




Locations Top cities Cost «

@ New Delhi 7.5%
@ Bengaluru 6%
® Mumbai 4.8%
® Kolkata 3.5%
@® Hyderabad 3.5%
@ Other locations 74.7%
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Location Langu=age Device Audiences
Smartphone offers WL . . .
P ‘ Q New Delhi, Delhi, India Hindi Mobile Users not in any audience
@ Your ad is not showing
Preview of mobile search results
= Google
Smartphone offers x
asse HHMMT 2Tt sHF HEa 2

Smartphone offers &
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Nidiénce Bets REMARKETING] CUSTOM AUDIENCES

Audience insights e Y  ADDFILTER

Audience sources
(] Audience name 4 Type Membership status

Not in-use

Combined list
Automatically Open
Created

AdWords optimized list
Combined audience based on available data sources




Shared library =
Audiences

Remarketing

People st your webste mgamm Show them our ags whle
' Your
remarketing bsts fhey brovse the web

Set up remarketing | Set up dynamic remarketing



Shared library >

Audiences
Kf,mkcﬁn, Dynamic rourkoﬁn,
Petple it yur webste — Sro et ur o5 v Connest yur Ginge Show fre Yabred o
et Al o o e Y g w1
remuiefing kfs \ |
fhoyNe Neved o yur
(7

Set up remarketing | Set up dynamic remarketing




~HOW REMARKETING WORKS

&B / 3 M el ol

\ Add a remarketing tag,

you get from AdWords.
) across all your site pages.

&, e




Bulld remarketing &, M

[ists for any ofyour
webpades, such as
your most popular
product category

croe 9 I‘ -'*f;-'

LY

REMARKETING LIST

» ! y
.) ‘
» . .
» ’ »
i ’ . , "
’
»



When people visit these pages on your site,
they'|l be added +to your remarketing lists.

Create 3 campaign to show 3ads only
to those on the “dress shoes™ list when they search
for "dress shoes” or related terms on (oogle or while
they browse the Visplay Network. These messages an pe
tailored based on pages theyve visited



Dress Shoes Srap Free!

Remarketing can help
you bring customers back
to your website and
drive sales.

Ready to learn more? Visit support . google corn/adwords



Audience lists REMARKETING CUSTOM AUDIENCES

Audience insights

Y  ADDFILTER
Audience sources
Audience name Type Membership status
Not in-use

Combined list
Automatically Open
created

AdWords optimized list
Combined audience based on available data sources




Audience lists REMARKETING CUSTOM AUDIENCES

Audience insights

X
Audience sources
/ \ Type Mer
" [+ Website visitors}
+ Appusers Combined list
Automatically Ope
< > a sources B

-+ YouTube users

-+  Customer list

\_ _/

-+ Custom combination

DBassardtmnmm tea st ranl 4tmmmea  Tirvma woamms Far all dadan. armsd demanans K ET 2 NEYN) 1Trndia Obarndard Tirmma [ Acses rwssssrms



Audience name Cart Abondonment 47

List members Select the type of visitors from which you'd like to create an audience. Learn more

‘ Visitors of a page

Visited page Visitors of a page who also visited another page  jes

[ Visitors of a page who did not visit another page}

Visitors of a page during specific dates

Visitors of a page with specific tags I

I URL ~ o comams - AND




Audience name

Cart Abondonment

List members

Visited page

Select the type of visitors fi

Visitors of a page who did |

Include people that visited

A visited page must match ev
/
URL

Referrer URL
\=

s

equals
starts with

ends with

does not contain
does not equal

does not start with

does not end with
. /

contains v

sreate an audience. Learn more

g rules

>

Q O




Audience name

Cart Abondonment

List members

Visited page

Unvisited page

Select the type of visitors from which you'd like to create an audience. Learn more

Visitors of a page who did not visit another page ~

Include people that visited a page with the following rules

A visited page must match every rule in thiz group

URL contains - cart

1

AND

Exclude people that visited a page with the following rules

A visited page must match every rule in this group

URL - contains - thankyou

AND




Initial list size Select the initial list size

@ Include people from the past 30 days

(O Start with an empty list

Google Ads can add site
visitors from the previous 30
days to your list, or you can
start with 0 list members

Membership duration Enter the number of days people should remain in the audience

30 days

The maximum membership duration is 540 days

Membership duration is the
amount of time someone will
stay on your remarketing list
after interacting with your
business

Description Describe this audience

Add an audience description (optional)

NS0 (6 CANCEL

mrketing lists must comply with the Personalized advertising policy and the Google EU user consent policy.



Audience lists
Audience insights

Audience sources

REMARKETING CUSTOM AUDIENCES

o Y  ADDFILTER

(] Audience name 4

In-lUse

(] MobieDiscount

Q = m

SEARCH  GEGMENT  COLUMNG  EXPAND

Type Added to Creation date

Custom intent
In-market 1 ad group Apr27 2019
Keywords

1-10f1




Audience lists REMARKETING CUSTOM AUDIENCES

[Audience insights ] F

Q = m
Audience sources X GARCH  SEGMENT  COLUMNS  BXPAND
Type Added to Creation date
' @ Custom affm‘rty\
¢ Custom intent y ekt
Inmarket 1 ad group Apr27 2019
keywords

1-10f1




Audience lists

e g Your insights need a source

Audience sources : . K : . : :
Setup or link an audience source to acoess Insights about your audience and discover pattems in your targeting performance

P

[ 1] Setupatleast one audience source

|j""2" | Have alist with more than 1,000 people

SET UP AN AUDIENCE SOURCE




Audience lists

Audience insights

Audience sources

A Google Ads tag

Collect data for your remarketing lists and conversion tracking by adding the
Google Ads tag to your website

SET UP TAG

I A Google Analytics

Import site engagement metrics, track Analytics goals and transactions as
conversions, and import Analytics remarketing audiences

LINK TO GOOGLE ANALYTICS

App analytics

Link a third-party app analytics provider or your own software development kit
(SDK) to your account to see user lists and conversions for your mobile apps

LINK TO APP ANALYTICS

’ Google Play

Create remarketing lists based on current app users and track in-app
purchases as conversions to gain insight into which ads drive action

LINK TO PLAY

° YouTube

Remarket to people who interact with your channel, track actions people take
after watching video ads, and drive clicks with call-to-action overlays

LINK TO YOUTUBE







