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What is your idea of ‘Digital Marketing?
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In simple terms

‘Achieving marketing objectives through applying digital technologies

and media’

nMv OO0

Prof. Pankaj Vishwakarma



o O
0’0@&@

INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM lfﬁ’@l

PATNAM

Some other definitions

‘A form of direct marketing which links consumers with sellers electronically using
Interactive technologies like email, websites, online forums and newgroups,

Interactive television, mobile communications etc.” (Philip Kotler)
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‘It Is a means to achieve your business goals using the internet and digital platforms
such as search engine, social media, business listing websites, e-commerce portal

and so on.’

OR

‘The application of the internet and related technologies in conjunction with

traditional communications to achieve marketing objective’
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Evolution of ‘Digital Marketing’
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s, A VISUAL HISTORY | |
¥ OF DIGITAL MARKETING $2.7 $59 $112 $171
: BILLION BILLION BILLION BILLION

Mobile ad spend
overtakes desktop

3 5 5 5 8 1 ; 2 2 : 4 3 | A Mobile media consumption

grows to 3.1 hours/day while

MILLION MILLION BILLION BILLION BILLION desktop/laptop media
Internet Internet Internet Internet Internet  :  consumption stays flat at
users users users users users  : 2.2 hours/day

. 2

Mobile $

ad spend =

= D @3 jumps 100%
Ist Expandable ads 50% of
pop-up ads on iPhone search is
g 2017
Geotorgeting  mobile EXd PreDICTIONS
Native adv.
starts 3 '7
BILLION
1o B ) Internet users
R Global online ad spend:
Ist 1st 1st LAUNCHED: LAUNCHED: LAUNCHED: LAUNCHED: LAUNCHED: $192 billion
clickable online keyword Google Gmail Twitter iPhone Mobile video
banner ad ad server auction Adwords Facebook inbotind Tumbir advertising
Intro of PPC Flickr marketing Hulu Pinterest
Digg
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Why do we need ‘Digital Marketing™?
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Why do we need ‘Digital Marketing™?

Number of internet users worldwide from 2005 to 2022 (in millions)
6,0
5,300
4,000
@ 3,000
1,367
1,023 1,147
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Source Additional Information:
Ty Worldwide; ITU; 2005 to 2022; figures are estimates
@ Statista 2023
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Why do we need ‘Digital Marketing™?

Daily time spent on social networking by internet users worldwide from 2012 to 2023
(in minutes)

151

= 147
150 142 145 145 145

128

111

100 95
90

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Sources Additional Information:
GWI; We Are Social; DataReportal; Hootsuite Worldwide; GWI; DataReportal, 2012 to 2023; 16-64 years; social media and messaging; Online survey
© Statista 2023
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Why do we need ‘Digital Marketing™?

Number of internet and social media users worldwide as of April 2023 (in billions)
5]
» 4
5
0
g 2|
é
= 2
1
Internet users Social media users
Sources Addttional Information:
We Are Social; DataReportal; Meltwater Worldwide; DataReportal; January 2023; social media user identities may not represent unique individuals
@ Statista 2023
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Why do we need ‘Digital Marketing™?

Average daily time spent using the internet by online users worldwide from 3rd
quarter 2015 to 1st quarter 2023 (in hours.minutes)

6.57
6.48 6.38 6.55 6.37 6.35 6.4

Q32015 Q3 2016 Q3207 Q32018 Q32019 Q3 2020 Q3 2021 Q3 2022 Q4 2022 Q12023

Sources Additional Information:
D eportal: We Are Social; Meltwater; GWI Worldwide; DataReportal; GWI; Q3 2015 to Q1 2023; 16-64 years; lime spent using the internet each day on any device
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How does ‘Traditional Marketing’ is different from ‘Digital Marketing’
?
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How does ‘Traditional Marketing’ is different from ‘Digital Marketing’?

Traditional Marketing Digital Marketing
Promotion of product and service through | Uses electronic medium such as SEO, SEM,
TV, Telephone, banner etc. PPC etc. to promote products & services

Traditional Marketing is not cost effective. | Digital Marketing is more cost effective
Traditional Marketing is difficult to Digital Marketing is easy to measure with

measure the help of analytics tools.
After the posting of the advertisement, it | Even after the posting of advertisement, it
cannot be altered can be amended.
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How does ‘Traditional Marketing’ is different from ‘Digital Marketing’?

Traditional Marketing Digital Marketing
Reach is limited Reach is unlimited

Users have no option except to watch the | Users can even skip the ads if they lack

ads Interest

One-way communication occurs in| Two-way communication occurs that leads
traditional marketing to more customer satisfaction.

There are standardized ways of targeting | The targeting here is customized and relies
users on the type of user
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What are the Pros(Advantages) of ‘Traditional Marketing’?
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Pros of ‘Traditional Marketing’

 If you want to reach an older (50+) demographic, traditional marketing can be

very effective. (Watch TV and reading newspapers as compared to age 21-34)

« TV or radio commercials will play multiple times and remind the audience of the

business, whereas digital marketing items may be skipped through or blocked
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Digital Marketing vs. Traditional Marketing, Which one is better?
Depends
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What is Inbound Marketing and Outbound Marketing?
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What is the ultimate goal of ‘Business (using Digital Marketing)?
Generate Revenue

Attract potential customers and convert them

OR
Driving traffic to your platform
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How can we do this?
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Inbound Marketing

 Inbound marketing is a natural, authentic, value-based approach to drive traffic to

your website and develop brand voice over time.
Customers find you when they need you

 Inbound marketing is one of the most effective marketing methods for grabbing a

customer s attention and driving traffic to your business. (Pull Marketing)

« It can lead to audience growth and improved brand presence.
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Inbound Marketing

* It includes content marketing, social media marketing, search engine optimization,

newsletters and blogs

* It aims to provide potential customers with useful information that they value. As

a result, you connect with them and build up a relationship.

* E.g., Search for best marketing tool (10 marketing platforms)
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Inbound Marketing
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Outbound Marketing

« Outbound marketing sends a message to a large number of people, in the hopes of

making a sale (Push Marketing)

 This strategy is rooted in the thought that the larger the group you message to, the

larger the return.

 Frequently, consumers are not even aware of or looking for the product that’s

being advertised.

nMv OO0

Prof. Pankaj Vishwakarma



INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM laiqﬁm/l

VISAKHAPATNAM

Outbound Marketing
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Outbound Marketing

e Outbound marketing Is often associated with and include: Radio Ads, TV
commercial, Billboard. In digital space, include (banner ads, spam email, pop ups,

pay-per-click advertising)

* E.g., A customer is driving on the highway and sees a billboard for a furniture
store In the area. They might briefly think that they really should invest in a new

couch, but they keep that in the back of their mind.
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What are the Characteristics of ‘Digital Marketing?
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Characteristics of ‘Digital Marketing’

« Two-way Communication
« Consumer decides which brands to interact. Not just marketer-controlled

message

* Precise Targeting

- Precise targeting can happen in this case based on age, gender, location,

Income, interest, behaviour, device etc.
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Characteristics of ‘Digital Marketing’

Detailed Targeting INCLUDE people who match at least ONE of the following

interests > Food and drink > Cooking

Baking

Suggestions Browse

Desserts

Cake

Cooking
Connections

Recipes

Bakery

Pastry
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Characteristics of ‘Digital Marketing’

* Level-Playing Field
 Creates equal opportunities for all the marketers

 Does not require big budget hence also for small and medium businesses
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Characteristics of ‘Digital Marketing’

 Push and Pull

» Marketers has a choice to utilize either push or pull medium
 Banner Ads, Video Ads are towards the Push side of the marketing

» Search Is more like a Pull marketing
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Characteristics of ‘Digital Marketing’

* Measurability

* It made the measurement of performance and ROl more powerful

* They can stop the ads as they know how many people saw the ad, how many

clicked, how many got registered themselves
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Characteristics of ‘Digital Marketing’

* Real Time

« It facilitates the instant feedback for marketers; help in optimize the campaign
* The feedback suggest what is working and what is not; can tweak it mid-way
* Result in ROl improvement

E.g., Launched an Email Campaign, Ad Campaign
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Characteristics of ‘Digital Marketing’

Unique Unique

Sent Delivered  Total Opens Opens Total Clicks Clicks Leads
22045 %1985 ©399 K268 % 4 , 4 20
o
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What are you going to do in this ‘Situation?
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What are the Benefits of ‘Digital Marketing ™’
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Benefits of ‘Digital Marketing’

 Digital Marketing is Cheaper than traditional marketing

» Digital Marketing helps you to reach a larger audience.
(Internet users and daily searches)

« Digital Marketing helps you precisely target the right audience

(Facebook based on interest, demographics etc.)
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Benefits of ‘Digital Marketing’

 Digital Marketing helps you accurately measure the effectiveness of your efforts.
 Free and Paid tools
(E.g., Travel Startup set up a blogging site)
Primary purpose of blogs to get blog readers to sign up a form to talk to advisor.

Also, set up Google Analytics account

nMv OO0

Prof. Pankaj Vishwakarma



¢

INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM laii\e-a)l

< i;:;:/
>
PATNAM

Benefits of ‘Digital Marketing’

Small restaurant distributing flyers to promote home delivery service

What will happen it this case?
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Benefits of ‘Digital Marketing’

« Digital Marketing helps you build a powerful brand: It helps in building strong

brand presence online. Result in higher brand recall.

(Buy gift/birthday card in Vizag): Search
Run a Facebook Ad for people located in Vizag (interest, visited your website)
Run campaign on Instagram

(Higher brand recognition and recall)
MV OO
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Benefits of ‘Digital Marketing’

Do you think we should ditch traditional marketing?
No.
Omnichannel Approach: Consistent message across channel (Online/offline)

E.g., Disney app
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\What are different facets of ‘Digital Marketing?

nMv OO0

Prof. Pankaj Vishwakarma



INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM ﬁi@l

AP, AM

Facets of ‘Digital Marketing’
* Website:

* It is the face of your company or business
* It represent your business in online world
* It can work as a key differentiator for your business

E.g., A visually appealing and engaging website from a startup vs a poor

designed website of a big brand
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Facets of ‘Digital Marketing’
* Website:

« Website may be different for different businesses,

 For a website to succeed: Should Provide a great visitor experience.
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Facets of ‘Digital Marketing’

« Content Marketing Strategy:
It 1s all inclusive of creating content and distributing It to the targeted

audience.

 The purpose of creating It includes generating leads, building brand

awareness, or any other specific marketing goal
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Facets of ‘Digital Marketing’

 Content Marketing Strategy:

The content marketing strategy should be able to answer the following
questions:

« What is the end goal you want to achieve with your content?
» For whom you will create the content?
« Which kind of content will be helpful for your target audience?

. ique?
What makes your content unique® MV OO0
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Facets of ‘Digital Marketing’

« Content Marketing Strategy:

« How will your target audience find your content online?
« How often will you create content?

« How will you monitor the performance of your content?
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IT you already have content that you have created In the past. In this

case, \What are you going to do?

Content Audit
Find answers to question listed.
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Facets of ‘Digital Marketing’

What are different formats of ‘Content’?

Blog posts, Videos, Social media posts, Infographics, Podcasts
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Facets of ‘Digital Marketing’

Can be two possibility:
« Content is written for search engines (search engine optimized content), but

not useful for target audience.

 Content written with high level of research, but it is not optimized
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Facets of ‘Digital Marketing’

What should you do?

Need to balance (how users will find the content (search engine friendly)) and how

much value the content will create for the users (user friendly).
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Facets of ‘Digital Marketing’

Search Engine Optimization (SEO):

« We all are dependent on Search engine to find information.
« Whether searching for restaurant, planning your trip etc.
 Search on Google, Yahoo, Bing etc.

 E.g., Searching for continental food on Google. Ask to allow location
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Facets of ‘Digital Marketing’

A popular hotel which serves excellent continental food, but not appeared in the

SERP, What could be the reason?

Not optimized website for the keyword ‘Continental Food’
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Facets of ‘Digital Marketing’

 Search Engine Optimization (SEO):

Company AIms to
s Increase sales
Shoe
Should bu
Shoe

But how?
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Facets of ‘Digital Marketing’
 Search Engine Optimization (SEO):
Company
_ Should buy
Has a online face
Company §
WeOSi I discover/ not SUBIIIEE
ACEOR  Optimize
Search for shoe
Find the
Result of Website in top MV OO
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Facets of ‘Digital Marketing’

Which type of content we will select is dependent upon?

The industry in which we are iIn
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Facets of ‘Digital Marketing’

« Social Media Marketing:
« Social media marketing (SEM) is the form of digital marketing in which

content Is created and distributed via social media networks.

What are the different social media networks?
Facebook, Twitter, LinkedIn etc.
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Facets of ‘Digital Marketing’
« Social Media Marketing:

* Most effective form of marketing , whether running paid campaign or doing it

organically. (Suitable for both)
* It allows us to target audiences with unprecedented level of accuracy
E.g., Facebook provides marketers an opportunity to target users based on

location, interest and their level of engagement
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Facets of ‘Digital Marketing’
 Search Engine Marketing (SEM):

« Search engine marketing is the practice of marketing a business using paid

advertisements that appear on search engine results pages (SERP)
 Also know as pay-per-click (PPC) advertising.
e Itis used to run paid ads in search engine results.

« Uses the search engine platforms such as Google ads, Bing ads and Yahoo:

Search Ads
nMv Ooo
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Facets of ‘Digital Marketing’

 Search Engine Marketing (SEM):

 Suppose a user is looking for smartphone:

What next?

Prof. Pankaj Vishwakarma

SERP (Search Engine Result
Page)

These are paid advertisement

AAAAAAAAAAAAA
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Facets of ‘Digital Marketing’
 Search Engine Marketing (SEM):
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¥ eate 3 warm and Inviting kwithy favorite de llectibles, potted plants etc. A coffee table
www.wayfair.com Coffee Tables & End Tables traffic (us 0/mo - keywords: 65 I
Mo birn Farrs Coffee Tables You'll L 2020 | Wavf Farmhouse & Cottage Style Coffee Tables | Hayneedle
ogem rarmnouse Lofiee lables You ovein | Wayfair https:/www hayneedle com/ lurnnure cofhelables -
Center your living room or den around ¢ vely coffee table. The perfect ote v ving ¢ wit etter Homes & Gardens Modern Farmhouse Coffee Table This
pick for modemn farmhouse aesthetics, it showcases f ectanaular coffee table is 2 wonderful fit for casual mode farmhouse-style rooms. Its frame
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Facets of ‘Digital Marketing’
 Analytics:

* It gives marketers the power to understand the effectiveness of their marketing

strategy
* One can easily measure the ROI of their marketing activities

« Analyze the behavior on the website (engaged with your content over social

media, blog etc.); actionable insights; help you to grow business

nMv OO0
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Facets of ‘Digital Marketing’
 Analytics:

 Can use Google Analytics free tool to analyze marketing effort.

« Which channel is performing the best (blog, website, social media channel, paid

campaigns or referral)
* Referral traffic (visitors from other websites linking to your site)
* It helps us to improve our marketing strategy to get better result

« With it, you do not have to wait long to know whether you are doing right things or

not nMv Oom
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Analytics

Google Ads

past 7 days past 7 days $ 2 2 6 K

budget spent budget spent

azs.

150 ® past 28 days eprev 28 days
:.:”J 49
W——W conversions 3 conversions
50 &
2 ‘4" § N 5 3 3 6 8 3
ANov 2I1Nov 28Nov 5Dt & per conv ; ] per COﬂV"ﬁi?‘»,l
|
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Digital Marketing

Auto Brands Paid Media Mix
Facebook  Youtube Instagram  Twitter
Toyota ; 62% 18% 18% 2%
BMW 46% 2% 32% 20%
Honda 38% 33% 27% 2%
Audi | 32% 54% 13% 1%
Ford ‘ 55% 39% 6% <1%
Infiniti 52% 7% 40% <1%
Cadillac 34% 40% 18% 8%
Porsche | 14% 47% 39% <1%
Tesla L 0% 0% 0% 0%
IIMV OO0
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Digital Marketing

Why Should Manufacturers use Digital Marketing?

Buyers has changed

nMv OO0
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Digital Marketing

Digital marketing can solve many pain points for manufacturers, engineering firms and

construction companies, such as:

 Educating buyers on complex products

Improving brand perception and industry perception

Generating qualified leads

Increasing sales velocity

Recruiting skilled workers IIMV OO D
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Digital Marketing Strategy

It is a series of actions you take to achieve your business goals with the help of

online marketing channels
Include
Paid, Earned and Owned Media
Also known as PEOM framework

nMv OO0
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Digital Marketing Strategy
PEOM Framework
* Owned Media:
« ltis like an asset of the company; company has ownership of this media.
« Company has full control over these media which includes
« Companys website
 Companys Facebook page
 Companys Twitter handle
* Companys YouTube Channel —

Prof. Pankaj Vishwakarma
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Digital Marketing Strategy

C/ = IIMV - Indian Institute of Manz X -+

& X @ iimv.acin

Home Careers Library Alumni Entrepreneurship Online Fee Payment

’ ’ > l l M About IIMV ~ Programs ~

Qmwt&mq Id lnl fM gnon akhapatnam
L
L J
[
b = P —
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Digital Marketing Strategy

* Paid Media:

When a company pay for running advertisement or sponsorship on third-party
sites includes

e Search Engine Marketing

« Ads on Facebook, LinkedIn and Twitter

« Third-Party website

nMv OO0
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Digital Marketing Strategy

Go gle football purchase X & m Q €3 i &)
Q Al O Shopping [ News [ Images [ Videos i More Tools
About 29,40,00,000 results (0.98 seconds)
Ads - Shop football purchase
Sy e — n’ > T g
. [ N 4 a ¢ '
A _{miwwaa . y [ o k.
= ‘ Q ‘O’\
Football Ball Soni Sports Kids Football Football Ball adidas Men Football Ball Football Ball Football Ball Football Ball Football Ball VGS Brazuca Football Ball Footr all
Training Size Solid High Ball Size 1 Match Size 5 Balls Training Size Training Size Bag Net (10 to Match Size 5 Match Size 5 PU Football Training Size Size, > )-
5 (above 12 Performance Sunny 300 - FIFA Basic Starlancer 3 (Below 8 4 (Age 8-12) 14 balls) - NO FIFA Basic FIFA Pro F950 Size 5 3 (Below 8 Red - Size 5 -
years) F100.. Football Turquoise.. F500 - Whit Plus Ball years) First - F100- Red -. SIZE By F500 - Red - -Red -5 By (Multicolour) years) F100 . 430gms By
¥299 172 149 ¥1,099 ¥1,999 ¥299 %299 ¥399 %1,099 ¥2,499 Z488 ¥299 %699
Decathlon S__. Amazon.in Decathlon S__. Decathlon S .. adidas.co.in Decathlon S__. Decathlon S_. Decathlon S__. Decathlon S . Decathlon S__. Amazon.in Decathlon S__. Decathlon S
(8k+) (Bk+) 3k+) | | Free delivery (371) (8k+) (418) (3k+) (226) | Free delivery (8k+) (510)

Ad - hitps://www.decathlon.in/ v

Decathlon India Football Store - Lowest Price, Best Value
Wide Range Of Football Shoes, Ball. Boots, Accessories or Kits now available @ Low Prices
Best Football Collection in India's Best Sports Store. Order Online & Pick up from store.

Footballs From Rs.299

Aduit & Kids Football Durable Balls with 2 years Warranty
Football Studs From Rs699

2 years® Warranty, 90 days Exchange Light Weight & Durable Shoes

https:/www.amazon in > Football £ -

Rin: Eanthall oy Roce DAl @ A i A in B ST
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Digital Marketing Strategy

Earned Media:
« Itisorganic and unpaid publicity; also call free publicity (Voluntarily)

* When consumer, press or anyone shares your content or speak about your

brand
« Word of mouth
« Social Media Engagements (like, share, comment, replies, retweet)
* It Is generated by the users hence credibility is high

« Successful only when users like the content and engage with it P
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Digital Marketing Strategy

Reviews Q&A

5.0 @0@0® 6104 reviews

Q Search reviews...

Excellent CEEIEEENEGEG 5072

Verygood 26
Filters English Most Recent v

Average 5
Poor 1

Terrible 0 Popular mentions

monkey forest amazing tour balinese culture rice fields tirta empul temple day tour
great photographer our honeymoon tegenungan waterfall amazing photos

recommend this trip coffee plantation water temple driver guide visiting bali adi

Kirrily B

1 contribution

eeB6e
Amazing Day!
Sep 2023 + Solo

Yudi was my guide, he had so much knowledge and made the tour interesting and very fun! Highly
recommend this tour to see many attractions without any hassle.

(90 oo

Written 21 September 2023

This review is the subjective opinion of a Tripadvisor member and not of Tripadvisor LLC. Tripadvisor performs checks on reviews as part
of our industry-leading trust & safety standards. Read our tran: rency re| t to learn more.
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Digital Marketing Strategy

PEOM Framework
« A firm should use the combination of these media.

* Divide the marketing budget in 50-50, 50% for the content creation and 50% for
running Paid Ads

nMv OO0
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Digital Marketing Strategy

PEOM Framework

Paid Media

Earned Owned
Media Media

nMv OO0
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Digital Marketing Strategy
Consumer Decision Journey:
A consumer goes through different stage in their buying journey.
AIDA Model
» Awareness/Attention
* Interest
* Desire
- Action MV OED
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AIDA model
Awareness What is it?
Interest | like it
Desire | want it
Action | am getting it

nMv OO0
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AIDA Model

* Awareness
* The objective here to create awareness about product/brand
What is the implication of brand awareness on consumer purchase decision?

* No awareness implies no brand consideration in the journey
How can we create product/brand awareness among consumer?

Display Advertising on web, social media channel

nMv OO0
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AIDA Model
* Interest
Is it enough to make consumer aware about the product/brand ?
« It Is also known as ‘consideration stage’, where consumer has substantial

number of brand In their mind.

How can we create interest about the product/brand in consumers?

Show customers the extraordinary features of the products.

nMv OO0
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AIDA Model
e Interest

 As they have several set of option available,

Interest can be sparked by running creative campaigns that break the clutter and

the product/brand will stand out.

The ads can highlight the unique benefits of the products over other.

nMv OO0
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AIDA Model

e Desire

« With the available media, it Is easy for consumer to ‘evaluate’the choices using

the Inputs from peers, retailers, influencers, specialist etc.

» Here, the marketers can use the credibility platforms to build credibility for the

product/brand.

* It includes, celebrity endorsement, influencer marketing, reviews and rating.

nMv OO0

Prof. Pankaj Vishwakarma



INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM lai“em

AIDA Model

e Desire

« It provides consumers additional information and faith in their purchase decision

making

« Here educate customer about the different criteria on which they can evaluate

(E.g., screen size, camera mega pixel, battery life), more precisely

« Criteria for selecting diamond, 4 Cs- Carat, Color, Clarity and cut

nMv OO0
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AIDA Model

« Action
 Here the purchase of the product happen which the consumer desire and prefer
 This is a stage which every marketer is looking for as generate revenue

» Here, the marketers should look for the various way through which consumers

can approach the product/brand to buy the product.

* Inform customer about the ease of locating retail stores or availability of product

online
nMv OO

Prof. Pankaj Vishwakarma



INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM ﬁi@l

AP, AM

AIDA Model

e Action

» Also, marketers should ensure the smooth navigation of the website so that

customer can find the product at the right time and right place.

 The marketer should ensure that the website should load quickly, has right

design, payment gateway Is working properly.

* Marketers should ensure that all the hurdles are removed

nMv OO0
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Digital Marketing Strategy

* AIDA Model
AIDAA Platforms
Awareness Display Ads, YouTube, Facebook
Interest Online PR, Rating, Testimonial, Celebrity, Comparison,
. Review
Desire
Action E-commerce, marketplace, Aggregators, Portals
Advocacy Referrals, Recommendations, Review Websites

nMv OO0
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Google Search

nMv OO0
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What are the key factors that help in determine which results are

returned ?

nMv OO0
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key factors:
« Meaning
* Relevance of Content
 Quality of Content
« Usability
* Context
MV DEOE
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Meaning:
 First try to establish what are you (user) looking for?: intent behind the wser’s
query

* Involves recognizing and correcting spelling, mistakes and fill it with the synonym

system the Google has to understand the query to provide the relevant results.
* E.g., User might search for ‘Change laptop brightness’

But Company has written ‘Adjust the Laptop brightness’
MV OEE
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Google

Understand

Words

- Intent
Related

Match

nMv OO0
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Meaning:
 Suppose a user used words in search query like ‘cooking’or ‘picture’,

» Google systems realize that showing recipe or images may be the best to match the

Intent.

 If you search ‘pizza’, then you get results about nearby businesses that deliver

pizza.

nMv OO0
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Relevance of Content:

« Once system match the words and intent, it look for the best content for the search
query.
« Google analyze the content to assess whether it contains information that might be

relevant to what a user is looking for.
What is the basic signal in this?

When it contains the same keywords as your search query.
MV OOO
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Relevance of Content:
* E.g., user search keyword iIn search query

« If those keyword appear on the page, or if they appear in the headings or body of

the text: Information might be relevant.
* E.g., If someone search for ‘Dog . What does it mean?

« Might be one will get the pages contains dog as keyword. But user dont want

pages contains ‘Dog’. Some more relevant content like Dog picture, videos etc.
MV OEE
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dogs

Q Al @ Images [ Videos @ Shopping

About 5,85,00,00,000 results (0.44 seconds)

I¥ s

r

|

Good Housekeeping

Breeds »

German Bulldog Labrador
Shepherd Retriever

() News

Golden
Retriever

X & & Q
: More Tools

Breeds Sounds Videos Diet Games Hobbies
W Lifespan Species
-

' 10 -
QﬁfﬁllflEARL ( 7 13 years C. familiaris

© YouTube « Netflix

[, LiveLaw
Dogs | Official Trailer [HD] | Netflix Stray Dog Bite:
Six stories of unconditional love between Punjab & Haryana
humans and their best friends. Dogs, ... High Court Orders
Minimum Rs.10K...
| ==
29-Oct-2018 1dayago

About

The dog is a domesticated descendant of the wolf. Also
called the domestic dog. it is derived from extinct
Pleistocene wolves. and the modern wolf is the dog's
nearest living relative. The dog was the first species to be
domesticated by humans. Wikipedia

French Siberian

Bugdog Husky Lifespan: 10 — 13 years

nMv OO0
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Quality of Content:

 After identifying relevant content, Google Priorities those content which seem most

helpful.

* Identify signal that can help determine which content demonstrate expertise,

authoritativeness and trustworthiness.
Usability: Page experience (mobile friendly), loading time

Context: Your location of search. E.g., search football in New York: American Football
MV OO
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Search Engine Result Page
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What is Search Engine Result
The Search Engine Results Page (SERP or SER

Page”’

°s) 1S a single page that

search engines serve In response to a user s search query.

nMv OO0
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mageplaza

www.mageplaza.com v

Mageplaza: Most Popular Extension

Builder for Magento 2

Top 231+ Magento 2 extensions by Mageplaza, 6+ mil of downloads by 75k+ merchants and

developers worldwide. Official partner of Adobe and

Magento 2 Module Development
Create Controller - Models
CRUD) - Admin Grid - Admin

Menu - ...

Mageplaza Careers
Céng ty Mageplaza tuyén dung cac
vi tri Iap trinh vién PHP

SMTP
The Most Popular SMTP for
Magento 2. v1.5.2. Magento 2

More results from magepliaza com »

global

Magento 2 Extensions
The Best Magento 2 extensions &
module from Mageplaza. 60

One Step Checkout
One Step Checkout module for
Magento 2 is a 100%-open

Social Login
Magento 2 Social Login extension
is designed for quick login to

a =]
VAN PHUC =) RIEL R
Maqepiazao VAN QUAN TRIEU KHUC a8
a e a f4
e ] &
a YET KIEU KHU DO TH| &
y = VAN QUAN S
LA KHE = a y
? a TAN TRIEU
. 1
HA CAU NGUYENTRAIgG QManga:z:,N i THANH LI
&) e \

LANG LA KHE

Map data ©2020

5UC VEBSITE DIRECTIONS
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SERP

Is it easy for people to find your website?

No, Hence a top position on SERP can make a big difference in your

digital marketing strategy

nMv OO0
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SERP

Appear naturally Paid Results .
i i . Cost a fee to appear |
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Organic SERP

Google

How to optimize for people aiso ask growbydata X 3, r‘:‘) Q

() Videos @@ News [ Books [ images | More Tools

How to optimize for “People Also Ask™ boxes?

1. Find PAA Opportunities in SERP.

2. Understand your target query and intent

3. Ensure On-Page and content optimization

4. Look for Popuiar PAA questions 10 target SERP.

5. Add semantic-rich search terms to your content

6. Create FAQ Schema

7. Use Jump links to 1ake viewers immediately to answers

hips.//growbydata com » how-1o-optimize-for-people-als

How to optimize for People Also Ask for Total Search Strategy

0,- &1 [1]

People also ask :

How do | optimize my search content? v

Prof. Pankaj Vishwakarma

VISAKHAPATNAM

Google Features Snippet

» |t is a large box located at the top of
| SERP. |
» Here, it displays a snippet of the top-
' ranking organic results. I

» Google started it in year 2014.

What is intent of the user?
Informational

___________________________________________________________

MV 00O
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Organic SERP

Google smariphone x| & @ a People Also Ask

Flipkart
https:/iwww.flipkart.com > mobile-phones-store  #

"+ Questions relevant to search query.

Mobile Phones Online at Best Prices in India

Buy mobile phones at best prices. Flipkart is the right platform for you to look for a
mobile phone that fits your budget, technical and design requirements ...
APPLE iPhone - APPLE iPhone 15 - iPhone 13 - Buy Apple iPhone 12 (64 GB...

~+ Google started it in year 2015.

Aims to provide users withi

G il - additional information by answering '

What is the definition of a smartphone? v | . ) |
a series of closely related questions.

Which are the top 10 best smartphones? v

What is the best smartphone to use? v

What are the types of smartphones? v b oo !

nMv OO0

Prof. Pankaj Vishwakarma



INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM

VISAKHAPATNAM

Google Popular Products

Organic SERP

Google running snoes & 11

Popular products

Unpaid and organic display ofi

Women ten Kids Boys Glris Toddier Nike Brooks adidas

Google shopping product listings.

"+ Shows carousel of products relevant :

to search term and available toi

Cioud On NIKE adidas Men's CLFTONBHOKA  ASICS GEL- |
$129.99 REVOLUTIONS  Racer TR2! ONE ONE VENTURE | pu rchase.
10+ stores $64.99 $69.99 $139.95 $59.99 ! !
0 1 Lewr + ) 0 1 == - -
(1k+) 10+ stores 10+stores 10+ stores 10+ stores o Positioned Iin the middle of the !
(5k+) (118) (2K+) (433) | |
1

search result page

___________________________________________________________
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Go gle cricket bat X $ & Q

R s Ay A T AT B A S TP A T T RS i s P R RIS PP )
SS range, retro range, ton range & many more @ best prices ...
SS Plastic Cricket Bat with... - Scoop Bat - SS Dinesh Karthik Signature bat - SH

Amazon.in
hitps:/fwww.amazon.in > Cricket-Bats

Buy Cricket Bats & Stickers online at best prices in India

o LR

Cricket Bat : Shop for cricket bat & cricket bat stickers online at best prices in India at Amazon.in. Get
Free 1 or 2 day delivery with Amazon Prime, ..
Ske Popular Willow Cricket Bat - Lycan Junior Cricket bat Size 3...

Popular products

]
{

[t

[l
g
l

4

Jaspo SLOG Boldfit Cricket GM Neon SS SKY >
Plastic Cricket. .. Bat Fibre/Plast. .. Kashmir Willo. .. (Players). ..

399 399 71,769 #1,615

Amazon.in Myntra Flipkart sstoncricket.com

and 4+ stores

and 4+ stores

Prof. Pankaj Vishwakarma
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Organic SERP

Sitelinks

)

GO gle iim visakhapatnam X s Q

QA B News Q Maps [ Images [ Videos : More Tools

 Sitelinks are links to different pages

Results for Indian Institute of Management Visakhapatnam (lIM Vis... - Choose area

on a specific website, which help

.. Indian Institute of Management Visakhapatnam
https:/iwvww.iimv.ac.in :

[IMV - Indian Institute of Management Visakhapatnam i users f| nd quicker

Indian Institute of Management Visakhapatnam (lIMV) belongs to the prestigious [IM family of |

business schools. It is a new generation |IM, set up by the ... | . . . .
. » Google will pick out site links from

Careers
Teaching Positions ... Last date for submission of application by e ...

Post Graduate Program (PGP) yOUI' WGbSlte

Andhra University Campus, Visakhapatnam — 530 003 ...

Placement Reports
Placement Brochures - Placement Process - Recruiters - ...

Admission Process / Criteria
Indian Institute of Management Visakhapatnam (IIMV) belongs ...

More results from iimv.ac.in »

nMv OO0
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Organic SERP

running shoes

& Images for running shoes

-
e, 2adidas
e

ek
s ~

€ Images Q Maps [ Videos

x & Q

Prof. Pankaj Vishwakarma

VISAKHAPATNAM

____________________________________________________________

Image Pack

« Consists of a series of images
| displayed by Google based on search

query. :
It would benefit from visual results.

* Introduced in early 2010.

___________________________________________________________
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Go gle how to make gulab jamun X !/ e Q i VIdEOS

____________________________________________________________

Q Al [ Videos [@ Images  Shopping [E News : More Tools

-+ Video results are actually organic |

] Videos

results enhanced with a video :

. gulab jamun recipe with homemade instant mix | 7[<iTd SITHA ...

Siiubee Habbars ke - thumbnail, and only pages with:

24-Jul-2020

EEl Gulab Jamun Recipe | Tips for Soft & Perfect Gulab Jamun ... i embedded VideOS are ellglble

YouTube - Your Food Lab
20-Aug-2021

Gulab Jamun | Indian Sweets Recipe by Chef Kunal Kapur ...

YouTube - Kunal Kapur
14-Jun-2020

1 1
I
View all S N
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biryani near me X

Q Al Q Maps Shopping [ Images [3] Videos : More

Results for MVP Colony, Visakhapatnam, AndhraP... ® Use precise location

Places : Rating ~ Hours ~

Biryani Gully - Visakhapatnam

f 33 (59) - Biryani

#2-11-10, opposite AP tourism, Dr NTR Beach Rd
} Dine-in - Takeaway - No-contact delivery
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» Charan Biryani Point
5.0 (2) - Biryani

Visakhapatnam, Andhra Pradesh
Closes soon - 11 pm
Dine-in - Takeaway - Delivery

Biryanis And More

3.9 (7) - Restaurant

2-11-10, Dr NTR Beach Rd

Closed - Opens 11am Sun

@ ... boneless chicken biryani food was delicious and service
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INDIAN INSTITUTE OF MANAGEMENT VISAKHAPATNAM

1IM

VISAKHAPATNAM

Local Map Pack

» Local packs appear when someone

or when Google finds that a searched

item is available nearby.

enters a query with a location name |
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Organic SERP

Rlwa N Knowledge Panels
Q Al B News © Maps [ Images [ Videos : More Tools
Results for Indian i of Manag Vi (1M Vis Choose area

* A knowledge panel often includes

AP Transport - 5
riving Test Track 9 3
2%

L4

Indian Institute of Management Visakhapatnam
https iimv.ac.in 3
IIMV - Indian Institute of Management Visakhapatnam

Indian Institute of Management Visakhapatnam (liMV) belongs to the prestigious 1M family of
business schools. It is a new generation 1IM, set up by the ...

images, facts, social media links, and

Indian Institute
of Management...

Careers See photos
Teaching Positions ... Last date for submission of application by e

Post Graduate Program (PGP)

Andhra University Campus, Visakhapatnam — 530 003 ..

Placement Reports
Placement Brochures - Placement Process - Recruiters - ...

Admission Process / Criteria
Indian Institute of Management Visakhapatnam (lIMV) belongs

More results from iimv.ac.in »

People also ask

Indian Institute of Management
Visakhapatnam (IIM Visakhapatnam)

Website Directions Save Call

Public school in Visakhapatnam, Andhra Pradesh

The Indian Institute of Management Visakhapatnam is a public
business school and Institute of National Importance located in
Visakhapatnam, Andhra Pradesh, India. It is one of the twenty Indian
Institutes of Management. Wikipedia

Address: IMR Road, near Pydah Kaushik College Road,
Visakhapatnam, Andhra Pradesh 530052

Phone: 089128 24444

other relevant

search query.

information to the

This feature normally appears when

the search is tailored for specific

Is IM there in Vizag? Y 2022 NIRF MANAGEMENT
Is lIM Visakhapatnam good for MBA? v I aces O a at O S eo I e e e tS
P g 2 The ICFAI FOUNDATION FOR HIGHER N p ) r n I Z I n ] ] V n ]
EDUCATION
Is lIM Visakhapatnam worth joining? v
33 Indian i of Mar i N
How much CAT score is required for 1M Visakhapatnam? v (IAE:Visakhapamam) etc
.
Feedback 34 Lovely Professional University >
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Paid SERP

Google

ink building * ! = X
) Images @@ News [3) Videos [
t 6,410.000,0C

Ad - hitps.//www linkbutider jo

#1 Link Building Service - High Authority Backlinks

Trusted by the World's best SEO managers to deliver high authority backlinks

Linkbuilding Blog * Case Studies - How We Work - Our Team

Link bullding refers 1o the marketing efforts to get links from other websites to What Mekes » Good

your website. It's seen as one of the most powerful tools to achieve higher o

rankings in search engines. Google's Andrey Lipattsev even confirmed in a Q&A 4y p.
4

session that backlink is an important ranking factor. o« ) /‘\S\)//’

f & 4

https.//yoast.com » SEO blog » Link building : — -

SEO Basics: What is link building? - Yoast

People also ask :

What is a link building in SEO? v
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Google Text Ads

Google Text Ads are paidé
~ advertisements created by
advertisers aiming to have their links
displayed in Google’s search resultsé
for a keyword. |
Introduced text ads directly on itsé

SERP in 2000.
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Paid SERP

Gougle

Sponsored - Shop running shoes

Hoka Clfton 8 Hoka Chifton 8 NOBU ASICS
Women's Women's Black Men's Shoe Black Gum Gel-Conte
$111.95 $111.95 $79.99 $150.00 $139.00 $34.95
“ S COM n 7 arnye u‘ i | A MATAN Srum
Sponsored
. on
; _— I

~

e

On. Run On Clouds. - Free Delivery. 30-Day Returns

jht Shoe
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Google Shopping Ads

Known as Product Listing Adsé
- Introduced in early 2010s.
Google Shopping Ads displays aé
I carousel of products relevant to aé

user s keyword that are available for

purchase from paid advertisers. |
People can browse products acrossé

. multiple e-commerce websites :
T MV EEm
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Shopping-Multistore

Q() Q;C avoeno posively radiant daily moisturizer spf 3

Paid results in SERP that refer toi

Spemored - Shop aveeno positively raciant dalty moisturizer spd

Aveeno Positively Radiant  «

B = g A Daily Moisturizer ' - sponsored listings from multiple !
& i "‘ ! . online stores.

\-\ . » Appear at the top or bottom of ai

wn sen mw o ms o . SERP depending on the user s search |

43
Aveeno Posively Rasam Da
g Aveans
" o oves bty i [“ Heplth and Baasuty Asle
Positively Radiant ® Dady Face Moisturizer With SPF 30 Aveena Posively Radant Dady
JOOMt youir whin Bona and Sexture with By min tryg faclal mebstuniawr ity
AGnICTeNn reve Ming radiant and Pealhy lookig Mir
A Dy
r Concemmy e | wive 1 "
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REDMI 12 X & @ Q
Q Al Q@ Shopping [ Images & News [ Videos : More Tools

See results Ly Xiaomi 12 8GB/256GB 6.28
about ] Mobile phone

Popular products

°
.l
Redmi 12 (6GB Redmi Note 12 Redmi 12 Jade Redmi 12C
RAM, 128GB,... 5G Black 6 GB +..
10,499 711,999 711,499 76,999
Croma Flipkart Mi.com Amazon.in
and 10+ stores and 10+ stores
(2k+) (9k+) (2k+) (9k+)
6.8 inches screen 6.7 inches screen 6.8 inches screen 6.7 inches screen
8 MP Rear - 50 MP Rear -8 MP Rear 50 MP Rear
u Xiaomi
https:/Awww.mi.com > Mi Global Home > redmi-12 %
Redmi 12 | Xiaomi Global ‘\]

Measuring just 8.17mm thin, Redmi 12 brings an all-new meaning to looking and
feeling good with its stylish and durable glass back design.

ﬂ Xiaomi
https://wvw.mi.com » Xiaomi India > redmi-12

Buy Redmi 12 - Xiaomi India | Best Price and Offers
Redmi 12 Specs: Biggest Display By Redmi Ever. 50MP Al Triple Camera. 5000mAh

Battery. 90hz refresh rate. 128GB Storage | 1TB Expandable Storage
$9,499.00 to $11.499.00

Redmi 12 <

The Redmi 12 and Redmi 12 5G are Android-based
smartphones as part of the Redmi series, a sub-brand
of Xiaomi Inc. 4G model was announced on June 15,
2023 and 5G model was announced on August 1
2023. In China, Redmi 12 5G is also sold as Redmi
Note 12R. Wikipedia

Colors: Midnight Black, Sky Blue, Polar Silver
Dimensions: 168.6 mm (6.64 in) H; 76.3 mm (3.00 in)
W;82mm (0.32in) D

Display: 6.79 in (172 mm); 1080 x 2460 px resolution
(~396 ppi density); IPS LCD, 90Hz, 550 nits (peak)
Memory: 12/5G/Note 12R: 4, 6 and 8 GB RAM
LPDDR4X; POCO M6 Pro: 4 and 6 GB RAM
LPDDR4X

Series: Redmi

SIM: Hybrid Dual SIM (Nano-SIM. dual stand-by)

Storage: 12: 128 and 256 GB eMMC 5.1; 12 5G/Note
12R: 128 and 256 GB UFS 2.2; POCO M6 Pro: 64 and
128 GBUFS 2.2
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xiaomi redmi 12 X | & @ Q
Q Al Q@ Shopping [&) Images [3] Videos [ News i More Tools
Sponsored

Xiaomi 12 8GB/256GB 6.28 «

R
°° (2.97)
Details Reviews Shops
Redmi- 12 5G Redmi- 12 5G Redmi- 12 Redmi - 12C Redmi- 12 (- » % Orgar"C Or Inorgar”C .
(8 GB RAM, .. (8 GB RAM, .. (6GB RAM, ... (6GB RAM, ... GB RAM, 12... e S >
14,999 14,999 10,499 ¥9,499 ¥9,499
Vijay Sales Vijay Sales Croma Croma Vijay Sales
Free delivery Free delivery (2k+) (9k+) | Free delivery . calii e RAM ~
2 4 } 4

A Typically 11,999-%16,490

[ ] Xiaomi
https:/www.mi.com > Mi Global Home > redmi-12  § e
Redmi 12 | Xiaomi Global &] # Flipkart 314,930.00
2 , , A Redmi 12 5g (pastel...
Measuring just 8.17mm thin, Redmi 12 brings an all-new meaning to looking and
liverv 2-9
feeling good with its stylish and durable glass back design. v f‘f\e delieny;2=
Nov
£ Xiaomi Croma 314,999.00
https://iwww.mi.com > Xiaomi India > redmi-12-5g $ Redmi 12 5G (8GB
Redmi 12 5G- Xiaomi India | Price and Offers © Free delivery 1-4
Redmi 12 5g Specs: Snapdragon® 4 Gen 2, Speed with X61 5G Modem with up to 2.5Gbps oY
Speed. 256GB STORAGE 1TB Expandable Storage. 5000mAh battery. ) 3
#+ Happi Mobiles 17,599.00

%11,999.00 to X14,999.00

Review(818) - FAQ - Mi Screen Protect Terms... Redmi 12 5G Pastel...

&b Free 3-day delivery
S 2-day returns

People also ask © jiomart.com 315,499.00
Redmi 12 5G 256 G

Is Redmi 12 a 5G phone? v - -
S Not eligible for

MV OOO

Is Redmi 12 worth buying?
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