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Research reveals that housewives are concerned about
the health of their husbands. They feel that their husbands are
overworked, stressed and often eat outside. The husbands
want to eat tasty food and healthier alternatives are perceived
as less tasty. The housewives feel the need to cook in healthy
oil, but also want their food to be tasty. Consumers perceive
that they are compromising on taste if they use edible oils for
cooking. The upgraded product offering addresses these
concerns and thus, Dalda is positioned as the ‘husband’s
choice’. 'Husband’s choice’ conveys to the housewife that while
Dalda oil is healthy, it will also help her provide tasty food for
her husband. It is an attempt to connect better with the younger
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