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ORDER FROM MCDONALD'’S.

We never thought we’d be asking you to do this. Just like we never thought
we’d be encouraging you to order from KFC, Quick, O Tacos, Domino’s Pizza,
Subway. Eat Sushi, Pizza Del Arte. Hippopotamus, Pitaya. Sushi Shop.
Big Fernand. Mamma Primi, Chez Michel, Le Bistrot Basque. Café Kokomo,
ma... or any of the other independent food outlets. too numerous to
ention here. In short, from any of our sister food chains (fast or not so fast).

ever thought we’d be asking you to do this, but restaurants employing
nds of staff really need your support at the moment.

So. if you want to help, keep treating yourself to tasty meals through home
delivery, takeaway or drive through. Getting a Whopper is always best,
but ordering a Big Mac is also not such a bad thing.
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It’s giveaway time!




https://www.youtube.com/watch?v=uszz1liAJm1U



https://www.youtube.com/watch?v=uszz1iAJm1U

Content

87% of marketers use content to guide their prospects through different stages of the buyer journey.

They leverage different content formats for each stage of the journey, from brand awareness to
purchase decisions.

*Articles

*Product descriptions (and related content)
*Website content

Email newsletters
*Press releases
*Ebooks & White Papers
*Blog Posts

«Case Studies
*Infographics

*Videos

*Podcasts




Short Form Long Form

content of fewer than 1,200 words in length more than 1,200 words

Detailed and lengthy blog posts , Evergreen pages, Guides
and tutorials, Whitepapers and eBooks,
Webinars and virtual events, Pillar pages

Short blog posts, News articles, Infographics, Social
content, Emails

to get a single message across quickly and effectively dives deep into a topic and covers it in great depth

It is usually not quick to produce and often requires a
significant investment of time and resources.




{E:!} Advertising
@ Social Media
d Content Marketing

Content Marketing Dashboard

Topic Research

5SEQ Content Template

SEQ Writing Assistant
Brand Monitoring
Post Tracking
Content Audit

Q;',? Competitive Research

MANAGEMENT

Client Manager [

Iy Reports 4+
Projects

Dashboard

TendersHub 10

Lead Generation Tool

Iarketing Calendar

Notes

d  Join our Affiliate PO

U Order custom database or
report

4= Gotostart

SEO Content Template: recent recommendations https://www.semrush.com/seo-content-template/

SEQ Recommendations | Real-time Content Check

SEO recommenda“ons for your content # Export to DOC Google Search targeting: ‘ United States (Desktop) v

Do you already have existing content for your target keywords?

Our analysis is based on your Google top 10 rivals . ou i
On . th

1. https:/fen.wikipedia.org/wiki/Homeschoaling & h"s '\S S\m

2. hitps/fwww.parents.com/kids/education/home-schooling/homest

3. https:/fwww homeschoolcom/ 12

4. hitps;/fwww.thehomeschoolmom.com/homeschooling-101/ 2
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Key recommendations (based on your Google top 10 rivals)

Semantically related words

Backlinks

Readability

" Textlength

» Enrich your bext with the Following semantically related words: | decide tohomeschoal || highschool | private schoals | schoolsystem | home education | online school | homeschooling parents | homeschool programs | public or private school

anline homeschool | facebook group | field trips | standardizedtests  homeschooledstudents | learning stvle  homeschoalingmom | homeschooled children | school districts - homeschool curriculum © onling leaming

» Try to acquire backlinks from the following domains:  leaminggamesforkids.com 2 redefinedonlinecrgi? | vocabulary.codli? | deepstash.comi? | guerrillshomeschooling blogspotcomi? |+ mitedu? | catholicworldreport.com 12

homeschoollife.com? | americanlibrariesmagazine.org 2 eurekstercom? | growinginthegardenstateblogspot.com? |+ happyhomeschoolroom.blogspot.com 2 | koegocom 2 1 altenvistz.org? | shoprw.com?

» Average readability score of top 10 URLs: 54

» Recommended text length: 1457 words


https://www.semrush.com/seo-content-template/
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See how your competitors use your target keywords

1. Homeschooling - Wikipedia
https://en.wikipedia.org/wiki/Homeschaoling &

Homeschooling or home schooling, also known as home education or elective home education (EHE), is the education of school-aged children at home or a variety of places other than school . [1] Usually conducted by a parent, tutor, or an online teacher, many
homeschool Families use less Formal, more personalized methods of learning that are not always found in schools, The actual practice of homeschaooling can look very different. The spectrum ranges from highly structured Forms based an traditional school lessons to
more open, free Forms such as unschooling , which is a lesson- and curriculum -free implementation of homeschooling. Some Families who initially attended a school go through a deschool phase to break away from school habits and prepare For homeschooling. While
"homeschoaling” is the term commonly used in North America, "home education” is primarily used in Europe and many Commonwealth countries . Homeschooling shouldn't be confused with distance education, which generally refers to the arrangement where the
student is educated by and conforms to the requirements of an online school , rather than being educated independently and unrestrictedly by their parents or by themselves,

Befare the introduction of compulsory school attendance laws, mast childhood education was done by Families and local communities. By the early 19th century, attending a school became the most commaon means of education in the developed world. In the mid to late
20th century, more people began questioning the efficiency and sustainability of school learning, which again led ke an increase in the number of homeschoolers, espedially in the Americas and some European countries, Today, homeschooling is a relatively widespread
form of education and a legal alternative to public and private schools in many countries, which many people believe is due to the rise of the Internet, which enables people to obtain information very quickly. There are also nations in which homeschooling is regulated or
illegal, as recorded in the article Homeschooling international skatus and statistics . During the COVID-19 pandemic, many students from all over the world had to study from home due to the danger posed by the virus. However, this was mostly implemented in the form
of distance education rather than traditional homeschooling.

Show maere [171 occurrences)

2. What Is Homeschooling? A Guide for Parents and Students | Parents
https:/fwww.parents.com/kids/education/home-schooling/homescheooling-101-whatis-homeschoaling/ [

What Is Homeschooling? A Guide for Parents and Students.

IMore parents are now choosing to homeschool instead of sending their children to public or private schools. Learn more about the homeschooling movement and what's involved when parents educate their kids at home.

3. Homeschool.com
https:/fwww.homeschool.com/

Discover 8 Secrets to Homeschool Success,

Podcast: You work hard to homeschool, and staying inspired can be difficult. Find motivation with thase § Secrets to Homeschool Success.

4, Homeschooling 101: What is Homeschooling? | TheHomeSchooliMom
https:/fwww.thehomeschoolmom.com/homescheoling-101/ £

Homeschooling help and encouragement from experienced homeschoolers - find out how homescheoling works and how to start, et tips & ideas for when things need adjusting, read curriculum reviews before buying, learn how online schools work, gain confidence
about homeschoaoling high schoal, and mare,

Homeschooling is when children’s education is based at home with their parents’ guidance rather than thraugh enrollment in a public school or private school. That said, the insider joke is, "Homeschooling isn't much like school, and we're never home.".

Show mare (100 occurrences)




Basic recommendations

Page title

Meta description

H1

Text

» Add at least one of your target keywords, don't use each target keyword more than 1 ime: . homeschooling

» Don't use each target keyword maore than 1 dme,
» Optimal title length: 55 characters.

» Optimal meta description length: 160 characters.

= Add at least ane of your target keywords, don't use each target keyword more than 1 ime: - homeschooling

» Add all your target keywords at least one time: | homeschaooling



eharder to cover a topic in-depth \

ecan easily become very formulaic,
something that, in itself, can put off
your audience.

eShort-form content often isn't
evergreen

ﬂm effective way to quickly and
effectively get across a single point
without requiring a lengthy time
commitment from an audience.

equicker and less resource-intensive
to produce

eeasier to read and consume and, in
many cases, is easier to make mobile
friendly.

-

etakes far more time and resources to
produce long-form content, which
usually means a larger financial
investment is needed.

ecan often be difficult to display long-
form content nicely on mobile
devices, which adds creative
complexity

eranks better on the search engine

eranks for a higher number of
keywords due to covering more
depth of a topic.

eearns more backlinks

econversion rate of long-form content
is typically higher than that of short-
form content

-

J




e Short Form Vs Long Form

balance both short-form and long-form to meet the needs and wants of audience.

« Goals - Smart marketers set their goals first and work backward to figure out the
best way to meet them.

* Intent - understand the irt- nS Our content needs to meet

. s\0 . . . .
« Competition ,\.\e\’e\ of conve! mpeting against and what is working for your
Ccor- pesS
wes e on .
£ onten drve { eng? emeﬂ\ 1at works best for your audience and create
e es . . .
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Basics of Content Writing

e Research

Your content should reflect factual, research-based information

if a brand generated fake content about their services or products,
59% of consumers would stop buying that brand immediately.
- Hill Holliday Research

* Planning
* Writing



Content Creation /inaytncoss
S a e

 Setting Content Goals
* Creating content with a purpose

*To increase direct sales or conversions.

*To drive an increase in traffic

*To earn links to increase organic visibility.

*To own the SERPs for queries relating to your business.
*To engage with past customers and clients.

*To increase brand awareness and build community.



Research Bysiness Goals

About

Buyer Persona
Search Intent
Keyword Research & SEO

Content Strategy



Coming up with Content Ideas:
* Know your Audience

Drew

Influencer

ABOUT MOTIVATIONS

S Age 26-3% Motivated to find now things to do ond
share them with network, having influence,
® $50K-76K being the first to know obout something

ond getting tickets right away.
J High Tech Proficiency LN e .

EVENY ATTENDANCE ATTRIBUTES CORE NEEDS

Froquent avant go-ers (monthiy), tend to be Finding events on sociol madia ond being

very early plonners, ond more likely to oble to easily shore them. Being oble to see

travel regionally or nationally for on event, trending ovonts that willl up their kiout. Also

tend to go to trending events only. gotting notificatinos of on-sole 50 they con
be the first to get tickets.

EVENT INFLUENCERS PAIN POINTS

| Establishing Buyer Persona:
*Creating online customer surveys

«Conducting customer interviews (by phone or in person)
Talking to sales staff about their customer impressions
*Using form fields on your website to request customer
information (such as what products they may be
interested in)

*Mining social media for persona-related information




Buyer Details

https://www.hubspot.com/make-my-persona? ga=2.169513121.1413117638.1625474954-
173051994.1616059728



https://www.hubspot.com/make-my-persona?_ga=2.169513121.1413117638.1625474954-173051994.1616059728
file:///G:/SDMA/Social Media Audience Research  [To use the template, click the _File_ tab and select _Make a copy_ from the drop-down menu].xlsx

4 =5 0%

100% | 900%

increase page views increase in site
per visit visit duration

171%

spike in marketing
ROI

Source: SEMRUSH




Coming up with Content ldeas:
* Know your Audience
* Topic Research

https://www.semrush.com/topic-research/?utm source=editorial&utm medium=cta2&utm campaigh=content-creation

SEMRUSI

Q@

Local SEO Dashboard > TopicResearch

Social Media Content Ideas | Favorite Ideas
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@ Advertising
@
2

* SEO Help us improve! Do you find our Topic Research toal useful?

Topic Research for your keywords

oy Yes ' Ho

Topic Research: homeschooling

sics first

Content Marketing homeschooling India
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SEQ Writing Assistant United States
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Brand Manitoring oume: 1.om City
Post Tracking

Content Audit =i Fast Facts: Homeschooling

= Homeschool Laws By State
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Q" Competitive Research - State Homeschool Laws and Regulations

Show more v

Client Manager [

My Reports
‘ School Districts
Projects Volume: 405k
Dashboard
Tenders Hub IR = Chula Vista Elementary School District: Home

Lead Generation Tool .
- Schooling at Home
Marketing Calendar
=/ Online Homeschool Alternative Programs
Notes

Show more w

Online Learning
Volume: 18.1k

=l Time4Learning: Online Education For Prek-1...

= The Keystone School: Online Homeschool P...

= k12" Nnline Public Srhanl Branrame

ichools in South Carolina

= South Carolina Connections

- ademy

=l South Carolina Homeschool Laws

Show more v

Homeschooling Curriculum
Volume: 33.1k

= Christian Homeschool Curriculum
= Oak Meadow

= The 7 Best Online Homeschool Programs of ...

Show more w

Facebook Groups
Volume: 14.8k

= Facebook Groups - Easy Peasy All-in-One Ho...
= Homeschool Suppert Groups

= The Mnct Pannlar Farehnnk Hameschanl Gr

High School
Volume: 368 0k

=4 Online High Schoel Curriculum
= Online High School & Homeschooling

- High School Overview

Show more v

Learning Style
Wolume: 33.4k

= Different Learning Styles
@/ The Learning Style Quiz

= Explore learning styles

Show more v

Lesson Plans
Wolume: 14.8k

= Time2Learning: Online Education For Prek-1...
= Free Homeschool Lesson Plans

= Hamesrhanl 1 acsan Planc

Step By Step

Volume: 74.0k

= How to Start Homeschaoling
= How to Homeschool

= How te Homeschool - Texas Home School C...

Show more v

Peer Pressure
Wolume: 274k

= NCES Blog
= Homeschooling in the United States: 2003

@' Homeschooler Socialization

Show more v

Standardized Tests
Wolume: 14.8k

= Standardized Testing By State
= Seton Testing Services: Test Prep & Testing ...

= Hamesrhanl Tactinn Sarices

® Send feedback

& Export topic to XLSX [¥ Order content writing

= Favorite Ideas

Prioritize topics by: | volume A

Online School
Volume: 60.5k

= The Keystone School: Online Homeschool P...
@ The7 Best Online Homeschool Programs of ...

- Connections Academy

Show more v

Homeschool Programs
Wolume: 22.2k

= Homeschool Curriculum
= The 7 Best Online Homeschool Programs of ...

= Power Homeschool: Online Homeschool Pro...

Show more v

Virtual School
Wolume: 14.8k

= The 7 Best Online Homeschool Programs of ...
= Connections Academy

= Online Puhlic Schanl Prancame | Vicknal Bkl


https://www.semrush.com/topic-research/?utm_source=editorial&utm_medium=cta2&utm_campaign=content-creation

° Keywo rd Resea rch https://www.semrush.com/analytics/keywordmagic/start

SEO Dashboard Dashboard » Keyword Overview > Keyword Magic Tool = Keyword Research course User manual @8 Send feedback

COMPETITIVE RESEARCH Keywo rd Ma g i c Tool: g a rd eni ng View search history

Domain Overview

TraFfic Analytics Database: 3 India w Currency: USD w

Organic Research
Keywaord Gap ’ all | Questions ’ Broad Makch | Phrase Match | Exact Makch | Relatec | | Languages w |
Backlink Gap
| Volume | | kD% B v | | (PC w | | Include keywords w | | Exclude keywords v | | Advanced filters w
KEYWORD RESEARCH
Keyword Overview By number By volume Al keywords: 440,589  Totalvolume: 8,185,300  Average KD: 26% | it Export
T o
Keyword Manager &ll keywords 440,589 O Keyword Volume & Trend KD % CPC (UsD) Com. SERP Features Results
Position Tracking
Organic TraFfic Insights > rajouri 16335 @ [] @ radiogarden « 550,000 : 630 0.06 01 FPERERA 702 [E]
LINK BUILDING > botznical 15,124 © [0 @ garden ~ 201,000 e 0.04 005 QEBES & 22 588 5]
Backlink Analytics
) ) city 9,344 ® )
Backlink Audit [J @ meteorgarden = 74,000 i 67 ® 0.90 000 FEREDAG 24.8M [T
Link Building Toaol dilshad 9144 @
Bulk Analysis [J @ botanical gardens ~ 50,500 : 75 @ 0.00 000 EFOEASK 22 232M 5]
near 8,967 ©
ON PAGE & TECH SEO [l €@ terracegarden « 49,500 34 0.11 09 FOAHEDR 22 266M [E]
Sita Audit > hotel 8,836 ©
@ Local SEO > [] @ gardenroses + 40,500 e 4 e 0.42 01 PEZ*ORA I7sM[E]
metro 8,568 @
© Advertising > . e o [] © mughalgarden ~ 40,500 p LS 0.15 000 FQAKE 2 6.6M ]
. 'F 1
(@ social Media > » home 7422 © [l © gardenimages ~ 33,100 46 0.06 0.68 % 3 48[
[J @ gardentools = 33,100 g 24 0.04 100 QBE& & 13 158[F]
2 Content Marketing > » plant 6,538 @ g =
Show more [l @ rockgarden 33,100 EE! 0.07 002 DL X0OR 118
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Organic Research
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Keyword Overview

Keyword hMagic Tool
Keyword Manager
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Organic Traffic Insights
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Backlink Analytics
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Link Building Tool

Bulk Analysis

OM PAGE & TECH SEO
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Client Manager 3

Iy Reports +
Projects

Dashboard

radio garcen Projects +

[}
Expand your product reach with E-commerce Keywords Analytics
Assess the efficiency of e-commerce keywords with insights from top retailers’ domains.
Check out E-commerce Keyword Analytics
Keyword Ovewiew: ra dio ga rd an 0 = Keyword Research course Usermanuzl @M Send Feedback

= Indiaw | GdDesktopw | Jul13,2021w | USDw i Export to PDF

Owerview | Bulk Analysis

Volume Global Volume Results SF Trend
550.0K = 1.1M 703.0M %222
IN 5500k
Keyword Difficulty =
Fmx il 605K
0
63 .P{:I =0 0 505K CPC Com.
Difficulk J =ar A 60.5K 50.06 0'01
You will need to have 23 referring Eer |0 405K
d ins and optimized tenkt
omigins and optimized content to s | 331K PLA Ads
compete here.
Other (NN 315.4K 0 0
Keyword Variations Questions Related Keywords
B65 | Totalvolume: 568.5K 67 | Totslvolume: 400 279 | Totzlvolume: 579.8K
Keywords Valume KD % Keyworcs Volume KD % Keywords Volume KD %
radio garden 550.0K 63 0 is radio garden free 210 0 W www radio garden 1.0K 56 @
radio garden live 1.9K 51 e how does radio garden work 50 nfa radio garden com 210 52 @
radio garden tamil 1.6k 2z . how to use radio garden 20 nfa radio garden live 1.5K 51 @
www radio garden 1.0K 56 what is radio garden live 20 nfa www radio garden com 80 52 @
www radio garden com gs0 52 @ who created radio garden live 20 nfa radio com garden 110 44

View all 365 keywords View all 67 keywaords View all 279 keywords




* Gap Analysis

SEMRUSH

https://www.semrush.com/analytics/keywordgap/?db=in

@A SEO Dashboard » Domain Anal

SEQ Dashboard

Domain Overview
Traffic Analytics

Organic Research

Keyword Gap

Backlink Gap

. Root Domain w
Keyword Overview

Vo R —
Keyword Magic Tool P4 wwwnyRas.com

Keyword Manager | Organic keywords | Paid

Position Tracking

Organic Traffic Insights

Backlink Analytics
Backlink Audikt
Link Building Tool
Bulk Analysis

Gike Audik

© LocalsEQ

@ Advertising

(© social Media

d Content Marketing

Q—? Competitive Research
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s » Keyword Gap

Keyword Gap

A tool that helps you do a Full analysis of your keyword with keywords of your

Root Domain w Root Domain v

@ purplle.com myntra.com

PLA | Select keyword type for each domain

Enter your competitors

Specify up to 5 any domains,
subdomains, Folders or exact
URLs. Get a list containing all
common and unique keywords
they rank for.

competitors.

How it works

Paid

Choose keyword types

Switch between the keywords For
organic, paid search, and PLA. Mix
the types, see how they intersect,
and assess your SEO and PPC
efforks.

Get insights to stay ahead

Find out the competitors with the
largest keyword profile. Create
your own keyword masterlist
helping you beat your
competitors.

Usermarual @ Send Feedback

] - |

Q ing

™8 Indonesia

= India
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| Organic keywords | Paid | PLA | Select keyword type for each domain
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Top Opportunities for v

| Missing | Weak

Currency: USD w
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myngra.com

Keyword Overlap

WwWw.nykaa.com

User manua. ' Send feedback

th Export to PDF

Cancel

Organic Traffic Insights & purplle.com 46.1K
Keyword Volume mynkra.com 34 2K
bewakoof + 673,000
Backlink Analytics
Backlink Audit W cam - 368,000
Link Building Tool miax Fashion 301,000
Bulk Analysis nisha w 244,000
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d Content Marketing
Keyword www.nykaa.com @ purplle.com mynkra.com Volume = KD% CPC {USD) Com. Results
@D Competitive Research
mamaearth « ] 8 3 1,000,000 57 13.88 1 T4
Client Manager @) nude « 35 42 EL 1,000,000 65 0.06 0.01 2.1B
Iy Reports . _
kajal = 17 19 g 823,000 57 0.63 0.07 96
Projects
EEsiftesrd online shopping 84 81 1 550,000 79e 0.09 0.96 2538




e Search Intent - the purpose of a user’s search.

e user wants to find a specific page or site

Navigational
avigational = e Dominated by branded keywords

N

e user wants to answer a specific question

I{oJanEI I EINES e “how to, " “What'is,” “Whereis,” “Why
do,” and other interrogatives

Transactional

Yty

e user wants to complete an action
(conversion)

e great place to offer free versions of
Commercial < products and get yourself in front of
their eyes

r



Go gle new iphone amazon X § Q

Q Al Q Shopping & News [J]Images [*] Videos : More Tools

About 69,40,00,000 results (0.79 seconds)

Ads - Shop new iphone amazon

>
New Apple... Apple iPhon... New Apple... New Apple... New Apple... Apple iPhon... New Apple... New Apple...
¥71,900 757,600 72,900 71,32,200 Z70,900 780,230 71,15,100 766,990
Amazon.in Reliance Dig... Amazon.in Amazon.in Amazon.in Reliance Dig... Amazon.in Amazon.in
Free delivery Free delivery Free delivery Free delivery

Ad - http://www.amazon.in/ ¥

Amazon mobilephone at Amazon - Great deals on Electronics

Vast selection of components, accessories, adapters, media drives & more from top brands. Best
Deals. Easy & Fast Delivery. Low Prices. No Cost EMI Available. Great Offers.

Rating for amazon.in: 4.1 - 406 reviews
Exciting exchange offers - No Cost EMI offers - Amazon Brands - Great deals on Laptops

https://www.amazon.in » iphone > k=iphone v
iphone - Amazon.in

Results 1 - 16 of 689 — New Apple iPhone 11 (64GB) - Green ... 500 Amazon Gift Card with
HDFC debit cards500 Amazon Gift Card with HDFC... ... In stock on July 15, ..

https://www.amazon.in » Smartphones-Basic-Mobiles-A... v

Apple - Smartphones & Basic Mobiles / Mobiles ... - Amazon.in



Content Strategy
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STRATEGIC PLAN

Who do you want to reach?

How will you deliver that
content to them?

How will you achieve and measure
your targeted results?

CONTENT
MARKETING

POSITIONING

What is your brand’s unique

value personality?

What makes it a better choice
over your competitors?

VALUE PROPOSITION

What value do you provide to your

audience with your content?

How do you stand out from
other content creators?

o






