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Content

87% of marketers use content to guide their prospects through different stages of the buyer journey.

They leverage different content formats for each stage of the journey, from brand awareness to 

purchase decisions.

•Articles

•Product descriptions (and related content)

•Website content

•Email newsletters

•Press releases

•Ebooks`& White Papers

•Blog Posts

•Case Studies

•Infographics

•Videos

•Podcasts



Short Form

content of fewer than 1,200 words in length

Short blog posts, News articles, Infographics, Social 
content, Emails

to get a single message across quickly and effectively

Long Form

more than 1,200 words

Detailed and lengthy blog posts , Evergreen pages, Guides 
and tutorials, Whitepapers and eBooks, 
Webinars and virtual events, Pillar pages

dives deep into a topic and covers it in great depth

It is usually not quick to produce and often requires a 
significant investment of time and resources.
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•takes far more time and resources to 
produce long-form content, which 
usually means a larger financial 
investment is needed.

•can often be difficult to display long-
form content nicely on mobile 
devices, which adds creative 
complexity

•ranks better on the search engines

•ranks for a higher number of 
keywords due to covering more 
depth of a topic.

•earns more backlinks

•conversion rate of long-form content 
is typically higher than that of short-
form content

•harder to cover a topic in-depth

•can easily become very formulaic, 
something that, in itself, can put off 
your audience.

•Short-form content often isn't 
evergreen

•an effective way to quickly and 
effectively get across a single point 
without requiring a lengthy time 
commitment from an audience.

•quicker and less resource-intensive 
to produce

•easier to read and consume and, in 
many cases, is easier to make mobile-
friendly.
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• Short Form Vs Long Form

balance both short-form and long-form to meet the needs and wants of audience.

• Goals - Smart marketers set their goals first and work backward to figure out the 

best way to meet them.

• Intent - understand the intent that your content needs to meet

• Competition - know what you are competing against and what is working for your 

competitors.

• Audience - know the type of content that works best for your audience and create 

more of it, understanding that different pieces will serve different purposes.

• Conversion Path - How many touchpoints does your average customer make with 

your business before they convert?





Basics of Content Writing

• Research

• Planning 

• Writing

Your content should reflect factual, research-based information

if a brand generated fake content about their services or products, 

59% of consumers would stop buying that brand immediately.

- Hill Holliday Research



Content Creation

• Setting Content Goals
• Creating content with a purpose

•To increase direct sales or conversions.

•To drive an increase in traffic

•To earn links to increase organic visibility.

•To own the SERPs for queries relating to your business.

•To engage with past customers and clients.

•To increase brand awareness and build community.
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Keyword Research & SEO

Content Strategy



Coming up with Content Ideas:

• Know your Audience

Establishing Buyer Persona: 

•Creating online customer surveys

•Conducting customer interviews (by phone or in person)

•Talking to sales staff about their customer impressions

•Using form fields on your website to request customer 

information (such as what products they may be 

interested in)

•Mining social media for persona-related information



https://www.hubspot.com/make-my-persona?_ga=2.169513121.1413117638.1625474954-
173051994.1616059728

Buyer Details

https://www.hubspot.com/make-my-persona?_ga=2.169513121.1413117638.1625474954-173051994.1616059728
file:///G:/SDMA/Social Media Audience Research  [To use the template, click the _File_ tab and select _Make a copy_ from the drop-down menu].xlsx


Source: SEMRUSH

• Better Customer Segmentation
• Personalized Brand Experience
• Identifying where high value leads are
• Cross-marketing alignment



Coming up with Content Ideas:

• Know your Audience

• Topic Research
https://www.semrush.com/topic-research/?utm_source=editorial&utm_medium=cta2&utm_campaign=content-creation
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https://www.semrush.com/analytics/keywordmagic/start




• Gap Analysis https://www.semrush.com/analytics/keywordgap/?db=in
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• Search Intent - the purpose of a user’s search.

Navigational
• user wants to find a specific page or site

• Dominated by branded keywords

Informational
• user wants to answer a specific question

• “how to,” “what is,” “where is,” “why 
do,” and other interrogatives

Transactional
• user wants to complete an action 

(conversion)

Commercial
• great place to offer free versions of 

products and get yourself in front of 
their eyes





Content Strategy






