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Big Data Sets = Business Assets
Case: Product: Baby-Monitors
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Business Data Analytics: AS IS

Sports Wireless Bluetooth Headset Carrying Case, Fit Jabra Sport Plus, Pulse, Step, Rox, Sony MDRAS200, MDR-110, MDR-AS200 / Sweat Proof Wirele|
$9.73 In Steck. Sold by GeekriaDirect and Fulfilled by Amazon. Gift-wrap available.

See all verified purchase reviews »

Top customer reviews
Frirfriedr perfecttt

By B.B. Sizemore on March 4, 2017

Color: Pink  Verified Purchase

I bought 3 of these in different shapes and sizes...one to hold my ipod, one to hold my wireless earphones and one to hold my wired earphanes. They work great!!!
‘You just have to measure what you want to store in them in arder to know what size to order. It keeps my earphones tangle free. | know by the shape of the case
what is in each ane so when | get to the ¥ I pull out the onefs) I want to use,

Comment Was this review helpful toyou? | Yes || Mo | Reportabuse

Hrdrdr Useful-ish

By Sarah W. on June 25, 2017
Color: Green | Verified Purchase

This case feels pretty cheap, and the zippers are terrible - get stuck and skip teeth every time | zip it. | use this case for my 7th gen iPod Nano, cable, and earbuds.
The elastic band isn't very close to the back wall, so the iPod slides around quite a lot - | was hoping for a tighter fit. The mesh pocket is also very loose, but the
cable does fit so | can't complain too much. | would not purchase this again.

Comment Was this review helpfultoyou? | ves || Mo | Report abuse

Frir 7 slightly different from the image
By WW on April 15, 2016
Color: Black  Ver

ed Purchase

The size and the pratection of this product is what | needed.
However, the outside material is slightly different from the image.

Actual product has a polyester matte feeling instead of the patterned surface.
Also, the inside s orange, not black.

Comment | 3 people found this helpful. Was this review helpful toyou? | ves || mo | Report abuse

Key Feedback From Customer
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Product Id Review_Title

11 regret buying this Jabra Steel (even with huge d
1 Very poor quality - failed in 30 days

1 Disappointed

1Jabra Steels the Show

1 Edit: Volume is 100 low in noisy environments. DO
1 Doesnt live up to performance claims

1 held up nicely. | called customer eare and they ha

1 Simply Awesome

1 Simply Awesome

1 clarity for people an the ather end is excellent s

1 The size and the fitis perfect. It daes take some

1 Everything except call waiting

1 Dont Let § Year warranty faol you..

1 Well Constructed but Lacks the Volume Needed for
1 One Star

1 comfortable design but not my first choice fora h
1 Avery light but rugged headset at las
11 have to say Im pretty impressed with this Jabra

1 A Blue-Tooth Ear piece that requires a smart phone
1 Goed sound quality - peor butten functionality

1 Needs some improvements

1 Good Product

1 Really closell

1 The call quality is great. The music audio quality

1 Firmware Update Greatly Improves Volume.

1 Works as Intended

Comment

1 purchased this Jabra Steel after | ruined my Motorola Whisper trying to quickly rinse off some
| ordered this on 15 May & started using it immediately. It worked great when | first got it. On the
woice commands. refund. Surprised at
same price. | have have with this unit |
Edit | finally had an opportunity to use this in a high neise enviranment an it is WORTHLESS | fin
| have had this p i a month and the v stay charged. The volume level
1 am impressed with the noise reduction and the rugged build and | would have gven at least 3 st
Week One product review ve got to 5ay Ive heard some pretty bad stuff abaut this one but the
Week One product review ve g0t to say Ive heard some pretty bad Stuff about this one but the
steel is my you wil. | bought the steel because
The size and the fitis perfect. It does take some time trying to figure out how 1o adjust the ear pie:
The connectivity was easy. Sound quality is above average. Noise reduction wasnt as advertised bi
it may have 5 year warranty but | have a deep vaice and that makes people on the other side of t
The Jab Bluetooth Headset does have a igged build than mast head

Speaker volume is to0o00 loww
The Jabra Steel Bluetooth headset. For purposes of this review | used this headset with my iPh
As 2 good rugged bluetooth headset yes this Is great.  There is excellent naise cancellation/st
1 have to say im pretty imp ith this Jabra headset, Traditionally | have not had good suc
This ear piace uses three micraphanes to provide  relatively background noise free communic
Prior to trying the Jabra Steel lve been a user of the Jabra STEALTH which | have been very plea
This s nitially a very impressive earpiece. My first impression was naturally the setup proce
Connectivity is really good ranges about 20 meters with great sound quality. Connects to my phon

| have used Bluetooth they were I wark out doors as a marine
‘The call quality is great. The music audio quality is better than | thought, Little bit uncomfortable ir
Baught this headset and was y the headset
This i i it works and its very light and comfortable.

1 Sound quality good but volume

wdible regardiess of phone or laptop settings; less co

1 Sound quality good but valume
1 Some great features but fails as a functional head
1 This i just about the best

1 Dont buy if you like to be able to hear your calls

1 Fantasticlll

1 Rugged and Robust.

1Good sound quality. Sturdy. Ugly. Has a nascent lo
1 Incoming sound s great bit outgoing?

1 Good headset.

inaudible regardless of phone or laptop settings; less co

Rating Feedback Type

ey _Foint
Sound Quality Rx

B O b O L LML MO0 OMOMOMLO oML

Sound Quality Rx

Purchased this from Best Buy and ended up returning after 3 days of use. It connects easily to | 0{Sound Quality Rx
1l be the first to admit that Im not a trade worker but there are some wonderful features abou 1/Sound Quality Rx

Tough and easy to use. . Supposedly

Hou have | lived without this?! Ive had multiple labra headsets and all have been great but this is 1/Sound Quality Rx
| Voyager was the v That 0{Sound Quality Rx
Pros: Sturdy Comfortable  Verygood sound quality “Find the earpiece” feature  Ce 1/Sound Quality Rx
1 break ear pieces when they fall out of my ear and hit ust right. So when this Jabra Stael head 1/Sound Quality Ry
This is a item marketed by Jabra as a rugged bluetooth headset. _First off Jabra & a good brai 1/Sound Quality Rx
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Business Process: SHOULD BE

Sports Wireless Bluetooth Headset Carrying Case, Fit Jabra Sport Plus, Pulse, Step, Rox, Sony MDRAS200, MDR-J10, MDR-AS200 / Sweat Proof Wirele
$9.73 In Steck. Sold by Geekri;

Direct and Fulfilled by Amazon. Gift-wrap available.

See all verified purchase reviews »

Top customer reviews
P friedr perfectitt

By B.B. Sizemore on March 4, 2017

Color: Pink  Verified Purchase

I bought 3 of these in different shapes and sizes...one to hold my ipod, one to hold my wireless earphones and one to hold my wired earphanes. They wark greatil
You just have to measure what you want to store in them in order to know what size to order. It keeps my earphones tangle free, | know by the shape of the case
what is in each ane so when | get to the ¥ | pull out the onefs) | want to use.

Comment | Was this review helpful to you? | Yes No | Report abuse

P dri s useful-ish

By Sarah W. on June 25, 2017

Color: Green  Verified Purchase

This case feels pretty cheap, and the zippers are terrible - get stuck and skip teeth every time | zip it. | use this case for my 7th gen iPod Nano, cable, and earbuds
The elastic band isn't very close to the back wall, so the iPod slides around quite a lot - | was hoping for a tighter fit. The mesh pocket is also very loose, but the
cable does fit so | can't complain too much. | would not purchase this again.

Comment | Was this review helpful to you? | ves Mo | Report abuse

Frir 7 slightly different from the image
By WW on April 15, 2016
Color: Black  Verified Purchase

The size and the pratection of this product is what | needed.
However, the outside material is slightly different from the image.

Actual product has a polyester matte feeling instead of the patterned surface.
Also, the inside is arange, not black,

—— SEIDATO

Comment | 3 people found this helpful. Was this review helpful to you? | ves No | Report abuse
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Product_Id Review_Title

11 regret buying this Jabra Steel (even with huge d

1 Very poar quality - failed in 30 days.

1 Disappointed

1 Jabra Steels the Show

1 Edit: Volume is toa low in noisy enviranments, DO
1 Doesnt live up to performance claims

1 held up nicely. | called customer care and they ha
1 Simply Awesome

1 simply Awesome

1 Clarity far people on the other end is excellent s

1 The size and the fitis perfect. It does take same

1 Everything except call waiting.

1 Dont Let 5 Year warranty fool you...

1 Well Constructed but Lacks the Valume Needed for
1 One Star

1 comfartable design but nat my first choice for a h
1 Avery light but rugged headset at last,..

11 have 1o say Im pretty impressed with this Jabra

1 A Blue-Tooth Ear piece that requires a smart phane
1 Good sound quality - poor button functienality

1 Needs some improvements

1 Good Product

1 Really close!l

1 The call quality is great. The music audia quality

1 Firmware Update Greatly Improves Volume

1 Works as Intended

1 Sound quality good but volume nearly inaudible re
1 Sound guality good but volume nearly inaudible re
1 Some great features but fails as a functional head
1 This is just about the best

1 Dont buy f you like to be able to hear your calls

1 Fantasticll!

1 Rugged and Robust,

1 Good sound quality. Sturdy. Ughy. Has a nascent lo
1 Incoming sound is great bit outgoing?

1 Good headset.

Comment
1 purchased this labra Steel after | ruined my Matorola Whisper trying to quickly rinse off same
I ordered this on 15 May & started using it immediately. It worked great when I first got it. On the
No noise cancelling; did not recognize any vaice commands. Returned for full refund. Surprised at
Bought locally for same price. | have not experience some of the issues athers have with this unit |
Edit: | finally had an opportunity Lo use this in a high naise environment and it is WORTHLESS! | fin
I have had this product for just over a menth and the battery wont stay charged. The volume level
I am impressed with the naise reduction and the rugged build and | would have given at least 35t
Week One praduct review Ive got ta say Ive heard some pretty bad stwff about this ane but the
Week One praduct review Ive got ta say Ive heard some pretty bad stuff about this ane but the
For starters the steel is my first bluetooth. Sa take that how you will. | bought the steel becaust
The size and the fit is perfect. It does take some time trying to figure out how to adjust the ear pie:
The connectivity was easy. Saund quality is above average. Noise reduction wasnt as advertised bi
It may have 5 year warranty but | have a deep voice and that makes people on the other side of tF
The Jabra Steel Ruggedized Bluetooth Headset does have a more rugged build than mast head
Speaker volume is to0000 loww
The Jabra Steel Bluetooth headset. For purposes of this review | used this headset with my iPh
s a good rugged blustooth headset yes this is great.  There is excellent noise cancellation/si
I have ta say im pretty impressed with this labra headset. Traditionally | have not had good suc

This ear piece uses three mi to sidh lativel noise free communic
Prior to trying the Jabra Steel lve been a user of the Jabra STEALTH which | have been very plea
This s initially a very impressive earpiece. My first impression was naturally the setup proce
Connectivity s really good ranges about 20 meters with great sound quality. Connects to my phan
| have used Bluetooth headsets since they were first introduced. | work out doors as a marine
The call quality is great. The music audio quality is better than | thought, Little bit uncomfartable it
Bought this headset for work and was immediately disappainted by the volume of the headset
This isnt the most sleek executivey looking headset but it works and its very light and comfartable,
Sound quality good but volume nearly inaudible regardless of phone or laptop settings; less co
Sound quality good but volume nearly inaudible regardless of phone or laptap settings; less co
Purchased this from Best Buy and ended up returning after 3 days of use. It connects easily ta |
1ll be the first to admit that Im not a trade worker but there are some wonderful features abou
Tough and easy to use. However terrible terrible volume. Supposedly has automatic volume butw
How have | lived without this?! Ive had multiple Jabra headsets and all have been great but this is
| have often said that the Pl Voyager was the g y owned. That
Pros:  Sturdy  Comfartable Verygood sound quality  “Find the earpiece” feature  Co
I break ear pieces when they fall aut of my ear and hit just right. So when this Jabra Steel head
This is a item marketed by labra as a rugged bluetooth headset. First off labra is a good bra
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The Online Review Analytics Solution Suite (TORAS)

GENTRE F

chsBDA Text Analytics SUITE <

(MUTATD)
Multi-Dimensional Text Analytics Tool

[

Data Analysis Export
Engine

Y
y 3

Data Storage

Raw Data Export Engine

cbsBDA Data Collection SUITE

SGIDATO

External APls
Mobile App Reviews
Apple App Store
Google Play

Social Media
Facebook
Twitter

chsBDA Dashboard SUITE

SOSEVIé#

The Social Set Visualizer

Export files

Discussion Forums

Custom-Built Automated
Webpage Scrapper

List of pre-defined apps/

products/pagestobe f--

monitored continuously
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TRANSFORMING BIG DATA SETS INTD BUSIMESS ASSETS

Web Interface

Web Interface for Adhoc
Data Fetch & Export
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TRANSFORMING BIG DATA SETS INTO BUSINESS ASSETS



Crisis Management




Artefact and Action Analytics
Temporal Analysis of actors who interacted during crisis:
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* Quick & Dirty Method for post hoc Crisis Detection & Characterization
* Facebook Reactions: Fast & Frugal Algorithms for real-time Event Detection




Content Analysis

Enbanhavn
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Sentiments: Zoo: During Crisis
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Business Impact: Social Media Crisis of CPH Zoo: NONE

Artefacts: All Data: Wall beginning to last collected timestamp
Actors: All Facebook users on Copenhagen Zoo Page
Actions: LIKE on Admin’s Posts and Comments

Activity: Positive Association to Admin’s Posts or Comments
Sociological Importance
Organizational Relevance

Interpretation: Computational Social Science: Set Theory
LIKEs were a way of expressing cultural solidarity and in-group support
to a Danish institution perceived to be under undeserved out-group
criticism

Actors Likes on Zoo’s Posts & Comments

during: 2 weeks d ] ri g
after: 66 weeks

before: 149 weeks

All figures are in %

During Crisis :08-20 February, 2014

During
47,295
28%
3638 /day

After
31,062
14,594 | 18%

71 /day

before

Before 01.01.2012-07.02.2014
During 08.02.2014-20.02.2014

. NO increase in sales (tickets or annual passes)

. Weather and Website Visits account for most variance in total visitors to the Zoo
. Creepy ldea: Birth Count in the Greater Copenhagen Area might account for the rest

After  21.02.2014-05.05.2015

Unique Actors on Zoo’s FB Wall

13



Similar Response Strategy but Different Results

Kobenhawvn

200

‘ Denmark vs. Non-Denmark

Deny Attack accuser | Denial Scapegoat
Diminish | Excuse Justification | -
Rebuild Compensation | Apology -
Reinforce | Bolstering Ingratiation | Victimize

* As of March 28th. Source: hwww.deathpenaltyinfo.org

NUMBER OF STATE-SPONSORED KILLINGS IN 2014
SOFAR...

USA
13 actual
humanbeings* g

AESRERERERRN

Denmark
1giraffe
4 lions™*

o &

of & lower order. Source: Copenhagen Zoo. (@ 2014 petk.dk

http://pelk.dk/infgrfx/index.php?img=State-sponsored-killings-in-2014.jpg

JENSEN'S
BOFHUS

Within Denmark
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Online Public Sphere: Norway: Winter Olympics: NRK-> TV2

Social Data - Facebook

| Data Collection
Facebook Activity |
~7v2 Sporten

- NRK Spart

Using SODATO
01.012012-15.10.2015

- Posts, Shares, Comments, comment lkes, comment

rephes; Ukes

= Social Data Corpus
7 |- Tv2Sporten (n=4,865,003)

Pre-Processing
Using SAS, MS Excel

- Grouping of variables
- Combination of TV2 and NRK data into 1 file
- Transformation

Company Data - NRK & TV2

Viewer Activity
R
Data Mining
Idone by TNS Gallup)
i)

During - 07.02. - 23.02.2018
NRK (NRKL, NRK2, NRK3)
TV2 (1V2, TV2 Zebra, TV2 Sportskanalen)

\ Before & After-02.01.2010- 31.10.2015

8

Pre-Processing
4 Using SAS 9.4 & MS Bce!
Machine Learning - Cleaning
Using NLTK ~ Reformatting
Core Emosons - 6 categaries Brand Sentiment - 2 categories. i
" cassifcation (n=2856) | f
- Emotiors Trained Cassiters
- Brond Sentimen:
D Visual Analytics - Tool: Tableau —

Figure 1. Data Analysis Process Diagram
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Figure 10. Total Facebook Activity Compared to Rating Number
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Online Public Sphere: Norway & Sweden: TV Show: Skavlan

Viewing figures SVT & NRK

Data collection - [ [
Business Data ngﬁg Recelvement of business Data st
, from eri
TNS Gallup & MUS Sallup and MMS o]

3 2000
8| (" osta cotection- [ Data pre-processing: Combining cata:
Facebook Data
dates for likes, data to
<onatn O ertines nd S 8 pece
commentreplykes £pisa
1500
8
)
o
Machire i 1000
keaming H
Classifiar trained for:
Training classifier with -6 Basic Emotions
=500 N s tral
AppiIton ommente B Sorlmant
- 5000 Swedish comments - Consumer

500

Psychology

Application

Emotion Analysis E6

des
comments.

/—7—1 [} 2 4
Emotion and brand Vieual on of Visusl

sentiment detaction in b b i representati

| Facebook Facsbookacivity ==

NLTKC Tebleay Tableau

3

8 10 12 14

Episode

Day of Created Date Label
Measure Names W g
. NRK Rat (000) A3-99 (LIVE) 180 . Disgust
[ ST first broadcast + 7 days :h"
Sadness
160
M surprise
140
120
]
gmo
1§ 80
60
Episode 24 NRK
40
o EEEN NN . ___ -
" October October October October October October October October October October
2 2 22,2014 23,2074 24,2074 25,2014 26,2014 27,2074 28,2014 29,2014 30,2074 31,2014

Figure 3. Viewing figures SVT & NRK

Figure 9. Emotion Analysis of episode E-6

Figure 1. Data Analysis Process Diagram
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Predicting Net Promotor Score From Big Social Data
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Roskilde Festival 2017
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Roskilde Festival 2017: cbsBDA
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Visual Analytics: Dashboards: Facebook: Artists: Reactions

Artist Facebook Dashboard
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Visual Analytics: Dashboards: Twitter
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Visual Analytics: Dashboards: Instagram

Instagram Dashboard
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Flows in Conversation
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Text Analytics: Face

vs. Danis
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Text Analytics: F
vs. Danis
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Text Analytics: Facebook: Roskilde Festival (2012-2017): Brand Sentiment:

English vs. Danish
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Discussion
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